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PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 
Done by LESLIE A. TOMPSETT 


of South Bend, Indiana 


Leslie A. Tompsett 


this one in 1942 


this one in 195] 


and both were delivered in Gross Mounts 


f you are nof on our 


calling list, write us 


ustrated descriptive 


for 


Mr. Tompsett became interested in photo 


graphy as a profession about twelve years 


ago, at which time he purchased the Lloyd 


Priddy studio in South Bend. Ever since he 


has been using Gross Mounts 


Mr. Tompsett speed lights for all 


uses 


types of pictures, having been one of the 


first exponents of speed lights for general 


photographic use. He has been very active 
in Indiana Photographic Association affairs 
and He is also a past 
Club 


Photographers 


is @ past-president 


president of the Daquerre and a 


member of the Association 


of America. He appeared on the national 


onvention program in Milwaukee in a 


three-way demonstration with Tony Wichers 


of Topeka, Kansas, and lou Garcia of 


Pennsylvania. One of his greatest 


with 


Scranton 


interests in photography is working 
children, he appeared at the South-Eastern 
Convention at Atlanta last spring demon 
children. Mr. 
North 


this train 


strating the photography of 


Tompsett majored in psychology at 
western University and considers 
great importance to his 


ing of career in 


photography 


LESLIE A. TOMPSETT, 
Owner, Priddy, Tompsett Studio 


South Bend 


M.Photog. 


ladiana 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS 
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Softness, glow, sparkle... 


all 3 at their best on Cykora 





Here’s personality for you--and what a complex thing 
Le five it turns out to be when you examine it closely 
Ask tor ; ; ‘ 
in a successful portrait. The problem is especially 
dificult where character is revealed, not in the 


/ n S CO stronger contrasts that mark the face of a mature 


person, but in the smoother. rounder contours 
om ; : 
( ¥ KOR A presented by a subject like this. Here Cykora 
A ‘ 
is the ideal paper, registering every nuance and 


PA Pp kK R gradation of softness, glow and sparkle. Cykora is 


available in a wide variety of surfaces, in single and 





double weight stocks. Try it today 


ANSCO, BINGHAMTON, N, Y, A DIVISION OF GENERAL ANILINE & FILM CORP, “FROM RESEARCH TO REALITY, 








in photo mounts -- - 
the hit of the Natenal Convention 


ee ee 











Just one of the many fashionable new styles — 





with new, exclusive Taprell Loomis stocks. 
Its unusual design has “‘eye appeal’ — 
a style which will interest Ask your 
your more particular customer. silictiaieaiy dit 


show you the 


TAPRELL LOOMIS DIVISION scl tk 


Taprell Loomis 


Eastman Kodak Company 


1727 INDIANA AVENUE 


Mountings 
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Entered as second-class matter February 28, 1921, at the 
Post Office at Lorain, Ohio, under the Act of March 3, 1879, 
Office of publication: Lorain, Ohio. 
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Association Doings 





We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











W@ The July meeting of the Prof Photog. Assn. of South 
ern California (the month of August was skipped) took 
place on the 24th in Los Angeles. Don Weir, instructor 
at that city’s Art Center School, discussed the ‘Basic 
Chemistry of Photography’ and Fred William Carter 
spoke on “What's Wrong with Photography.’ The usual 
print competition was held and two new members were 
introduced 


@ A total of 59 attended the 41st meeting (in Toronto 
on June 11) of the Toronto Section, Com. & Press 
Photog. Assn. of Canada with J. C. Hicks of Sylvania 
Electric (Canada) itd., as chief speaker and demon 
strator. 


M@ The Prof. Photog. Assn. of Quebec seems to be well 
under way, having held its third general meeting in 
Montreal with about 70 in attendance. A number of 
directors were elected but we have not yet learned 
the names of the officers. This group has its problems 
as about 40% speck French only, 40% English only, 
while only 20% speak both Icnguages. 


® Quite late, but published here for the record, we 
report the 1951 convention of the Missouri Photog 
Assn., held in Kansas City April 1-3 with an attendance 
slightly over 200, a disappointment to the officers who 
had anticipated at least 300. On the program were 
G. J. Shrader, Little Rock; Robert W. Sonnen, Denver; 
Vincent Thomas, Ottawa, Ont.; David M. Molthrop, 
Gary, Ind.; Harry Johnson, Will Rogers and Russell 
Kautz of Kodak; Paul Markham, St. Lovis and Jack 
Small, Cleveland. New officers are: Edwin E. Hoff 
stetter, M.Photog., St. Louis, pres.; Eldon Alexander, 
Brookfield, vice-pres.; Lewis F. Carna, St. Louis, treas.; 
Frank E. Gress, Brookfield, sec. Due to a general falling 
off in state convention attendance, Missouri will meet 
jointly with Illinois in St. Louis on March 31, April 1 
and 2, 1952, and in 1953 will join with Kansas in a 
convention at Kansas City, the respective organizations 
in each case retaining their identity. 


@ Joseph Janney Steinmetz, Sarasota, was elected new 
president of the Florida Photog. Assn. at their 16th 
annual conference (they don’t call it a convention) in 
Jacksonville May 17-19. About 150 attended and the 
program included Carl W. Blakeslee, M.Photog., Tampa; 
Fred W. Gerretson of Du Pont; Frank T. Adams, Jr., 
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C. William Emory, William £. Breese and J 
Goodwin, all of the University of Florida 
Extension Division staff; Mr. Steinmetz; Jack Bent 
West Palm Beach; Harold Waltz, M.Photog., To 
Russell Kautz of Kodak; Claude Pilger of Ansco 
Anton D. Wichers, M.Photog., Topeka. Other 

members are: C. W. Dishinger, Jacksonville 


Vice 

PUNCHES sheets and covers of any size Richard Phillips, Lakeland, sec.-treas., with David 

or weight, quickly, accurately Avant, Jr., Tallahassee; Gordon G. Bergeson, Clec 
- ee water; A. Wade Blake, Barstow; William W. Car 

Tampa; James R. Jernigan, Ocala, and Robert Kohr 

of Miami as directors. Next year’s convention 

the Hotel McAllister, Miami, May 19-21 


@ Credit the Photog. Assn. of Nebraska with a 


L 

- ful convention in Omaha from July 29-31, with 274 
BINDS up to 250 books an hour with | : my 
colorful GBC plastic bindings registered and over 250 entries in the picture exhibit 


| The latter was judged by the point system and Edwin 
DO YOUR OWN 


H. Vieregg, Grand Island, who received the highest 


‘ ‘ ‘ total, now has a plaque to display in his studio. New 
[ g X¢ In Ind | officers are: Maurice D. Taylor, Madison, pres.; Wm 








P. Morsman, Falls City, vice-pres.; Ed. C. Swope Ord 
Bind photos... albums | treas.; C. Y¥. Sanders, Oakland, sec., with, as director 
in your own studio | £. W. Arnold, Omaha; Glen Worley, Alliance; Car 
NEW GBC portable plastic binding | Landgren, Schuyler; Mr. Vieregg, and Al. J. Werthman 
equipment* binds photos, mounted Hartington. On the program were Carl W. Joh 
or unmounted, into handsome M.Photog., Hutchinson, Kans.; Frederick and Marin 
plastic-bound books. Add sparkling : 
color to albums. Photos lie fiat . . de Vries, Slaton, Texas; A. D. Wichers, M.Photog 
turn smoothly. New equipment | Topeka; Jack Wamsley, Hon.M.Photog., and Wil! Roge 
costs less than a typewriter. Bind- of Kodak; W. T. Whitehead, Kansas City; M. A. Sr 
ing costs only a few cents per book | Chicago and Vincent Thomas of Ottawa, Ont 
*Patents Pending y 
| Wamsley was presented with a life membership 
SPECIAL TRIAL OFFER hire tiaaee pay 
Send today for information bers of this organization now receive an attractive 
and 2 handy pocket memo decalcomania 
books bound on this equip | 
ment. No obligation. 
General Binding Corporation 
808 W. Belmont Ave., Dept. pp.io 
Chicago 14, Ill. 


transfer of the association's emblem 





their studio doors or showcases 























Stereo in the Studio 


By Russ Hansen 





The New Johnson Electric 
SPEED RETOUCHER, Only $25.00 This department, deliberately intended to 


y awaken professionals to the importance of 
Cuts retouching costs, produces stereo as a profitable side line if not a major 
field, is devoted to commercial stereo, avail- 
’ able markets and how to approach them, pric- 
for 10 times its cost ing, production and other studio problems. Cor- 
respondence and questions are invited. 





smoother negatives faster. Produces 
results equal to retouchers that list 








E. L. JOHNSON 


63 E. Main St Patchogue, N 





BEFORE STARTING this month’s stereo column | 


to ask one of my regular stereo accounts just 





uses these color slides in selling his product 


4 = : f a difficult ret hin 
Miracle Solution atid 2 a The pee. kitchen cabinets and briefly discuss our 


Process negative or print retouching dyes combined in agreement. His methods 
a chemical bas lanced for correct viscosity, surface P . 'f We 
tension and gel: controlling characteristics; plus a new answers, or suggestions, to offer some Of yo 
improved Dyacol Silver Etch . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol dye solutions flow on To begin with, my introduction to this dea 
smoothly, lie flat. release their dyes at a uniform t about two years ago, came in a round-about 
For intormation and prices write, 


Box 192, San Francisco, California | had approached the sales and advertising der 


may provide yo. witt 


customers 





ment of a large steel kitchen cabinet manufacturer 
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Snike eae ——— Semen of  onofits 


in commercial uses of the Stereo-REALIST 


You don’t have to go out into the hills to strike a 

new, untapped Jowanza of profits. No, sir. You can 

do it now right where you are — merely by selling 

Stereo-REALIST to firms in your own area as a visual 

selling tool. Present-day users are proof that the 

REALIST is absolutely the most amazing photographic 

sales aid ever presented to American business. They're 

selling their products right now with this fascinating, 

new approach. It’s ideal to get and keep a bored 

customer's attention. It’s the most perfect service- 

training method short of work on the product itself. 

The professional photographer, with a little effort, can Write for this free informative 
folder on Commercial Applica 

greatly increase his sales volume with the REALIST tions of the Stereo-REALIST.’’ Fill 

Once the initial commercial sale is made, others fol- in and mail the coupon 

low. And it’s a continuing source of revenue as sales Sak 

kits are improved or changed to meet different mar- 

ket conditions. Davin Wuitr Co., 375 West Court 

St.. Milwaukee 12, Wisconsin 


| 
ie 
| ' 
e | 
stereo, agli ¢{ sper. 
h 
[TY 
THE CAMERA THAT SEES THE SAME AS YOU , ; 
| 


Stereo-REALIST Cameras, Projectors, Viewers and Accessories are 


products of the David White Co., Mdwaukee 
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BYWORD OF THE PROFESSION! 


QUALITY 


EKTACHROME PROCESSING 
ANSCO COLOR PROCESSING 
PHOT-O-CHROME Sparkling Color Prints 
AUTHORIZED 
ANSCO COLOR FINISHER AND 
EKTACHROME PROCESSING STATION 


Write For Prices or Send Film: 


CLEVELAND COLOR SERVICE 
3974 East I3ist Street 
Dept. PP Cleveland 5, Ohio 


When it comes to mounts— 
Chilcote begins where the others 
leave off. Every Chilcote product 
is ao silent salesman. Modern 
designs and finishes win instant 
odmiration. For folders, easels 
mots and portrait frames choose 
Chilcote... the preference of vet 
eran photographers 

Are you receiving our mew publica 

tion, “MOUNTING SALES”? You 

enjoy it Write for a copy today 


The CHILCOTE CO. 


2140 SUPERIOR AVE., CLEVELAND 14, OHIO 


Send for full information and latest catalog 


master 


The most valuable 


POLONIUM PE asone 


strip does 3” size 


the trick! $4250 tool you can have 


in your darkroom 


Let Staticmaster eliminate your dust problems. This new 
money and time saver instantly destroys static surface 
attraction on negatives, filmholders, enlargers, printers, 
optics with merely a brushing action. This one action 
not only neutralizes the surface, but also removes present 
surface dust and lint. Once neutralized with Staticmaster, 
surfaces will remain free of dust and lint 


Buy Staticmaster at your local photographic store on 
sent postpaid if cash with order. 


NUCLEAR PRODUCTS COMPANY cos. icse” cats 
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tried to interest them in an extensive stereo program, 
designed to help their sales outlets scatterd around 
the country. After passing the buck back and forth 
for awhile, | was finally told that they liked the pro 
posed idea very much, but didn’t feel that it would fit 
into their sales set-up. However, one enthusiastic person 
in the department mentioned the name of a nearby 
dealer, saying that he had expressed considerable 
interest in stereo at the last sales conference, and 
that | should contact him. 

Fortunately, | happened to have a few samples of 
kitchen shots made for another manufacturer, and by 
using them for bait, managed to land what has turned 
out to be a good stereo account, along with other 
photographic work. 

Our deal, or arrangement, since its inception, 
has followed the same pattern from month to month 
Each kitchen this dealer sells and installs, providing 
the customer adheres to the recommended coloring and 
furnishing details, and especially if the layout is a bit 
unusual, is photographed in stereo and black-and 
white. The former generally includes four shots of each 
of two views — one for him and the rest for his 
salesmen. 

We have worked out a stereo pricing agreement, 
based on having at least two kitchens to shoot in one 
day, plus taking black-and-white shots at the same 
time. The charge is $5.00 for the first stereo shot and 
$1.50 each for the remaining seven, a total of $15.50 
per kitchen. Add to this figure the charge for black 
and whites, multiply by two or three kitchens, and 
the net result is a pretty good day’s business. True, 
these assignments come to me only once a month or 
so, but photographers living in a large, progressive 
area should be able to line up several dealers repre 
senting different manufacturers. 

Now that stereo viewers can be purchased any 
where from $1.00 up, and copies of original shots 
can be reasonably made, price objections by dealers 
should be lessened. One time, before the influx of 
cheaper viewers, when | was making a call-back on a 
certain manufacturer, | noticed another photographer 
taking 35mm flash shots in color throughout the plant 
Then | found out the company had decided on the 
35mm slides, to be shown in an inexpensive hand 
viewer, at a price way below my $30.00-per-kit deal 
That was almost two years ago. Today, however, | 
could successfully compete with this proposition and 
offer something more acceptable. | was informed later 
that the company mentioned actually preferred the 
stereo but couldn't afford the difference in price 

To get back to one of the original purposes be 
hind this month’s column, my kitchen dealer client tells 
me that whenever he, or any of his salesmen, call on 
a prospective customer, after discerning their needs 
and what they can afford, he brings out the stereo 
viewer and selects appropriate slides showing cabinet 
shapes and arrangements. While the viewer is being 
passed from husband to wife, my client has ample 
time to inject his sales talk. He uses the same tech 
nique with people in all economic brackets. One family 
which planned to build a beautiful and expensive 


home, was so impressed with a porticular kitchen shown 











New KALART Invention Keeps You 


From Missing Flash Pictures 








B-C Flash Unit with built-in test light shows — 
BEFORE YOU SHOOT — 
If flash lamps and batteries are O K 


OW often has this happened to you? You get set 


to take a flash picture—you trip the shutter—and 
the lamp fails to flash. You have missed your picture! 
The new Kalart B-C Flash Unit eliminates the most 
common cause of flash failure weak batteries. ' 
flash lamps are fired not by batteries but by 
and powerful battery-capacitor power pack 
superpower method of firing flash lamps 
current to them with a sudden wallop. It assures peak 
lamp performance whether you are using one lamp, 
two lamps or up to six lamps on long extension 
wires. And you can forget about replacing batteries 
for two years or longer 
In addition, the Kalart B-C 
flash equipment that enables 
before you trip the shutter 
regardless of whether you are 
lamps Or a SIX lamp extension hookup 


This feature alone makes Kalart B-C Flash vw 
several times its cost. A leading magazine has alt 
provided its entire staff of more than 20 photog: 
with Kalart B-C Units. Figure it out for you 
Kalart B-C Flash Wnit will save ‘so many 
tures and wasted films that it is a positive ecor 


get one now. Ask your dealer for demonstration 
PRICE 


«@ $15.95 
¥. 


complete 
including 
battery and 
capacitor 
rt B-C ft 


Kalart Speed Flash * Kalart Focuspot 
Kalart Synchronized Range Finder 
Craig Movie Editing Equipment « Kalart || Camera 


ures 


let today and get the full facts on 
how to put an end to flash fail 

THE KALART CO., IN¢ PI ( Dept 

‘lea 1 free booklet Kalart B-C | Unit 
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CORRECT WATER TEMPERATURE 


for Film Processing 


Better 
QUALITY 
Negatives 


SAFE 
DEPENDABLE 
ECONOMICAL 


CONTROL 
WITHIN \ °F 
Reported 


by Users 


THERMOSTATIC GIR Pai by) WATER MIXER 


Quickly pays back its cost 

Set a Powers water mixer for any temperature 
desired and forget it. Temperature of water re- 
mains Constant re gardless of fluctuations Of 
pressure or temperature in supply lines. Failure 
of cold water supply instantly shuts off delivery 

Because It gives the most precise control ob- 
tainable it is recommended by 
manufacturers 


leading film 
It is a necessity in all photo 
graphic dark rooms, a must for color work 
and matrices. Used by thousands of photogra 
phers, lithographers, engravers, and in X-Ray 
film developing. Order a Powers 60° to 125° I 
Thermostatic Water Mixer from your photo sup 
ply firm, or write now for Bulletin 358PD. HP 


THE POWERS REGULATOR CO. 


Skokie, Ill. © 60 Years of Water Temperature Control 








“PROFESSIONAL TIPS” 
on CHILD PHOTOGRAPHY 
a l6-page (6x9) 


John W 
advice 


well-illustrated booklet by 
packed 
better, 


specialist Logan. Every page 


helpful enabling you to make 


salable pictures of youngsters 


Only $1 00 postpaid 
LOGAN’S STUDIO 


1231 COMMERCE AVE 


child 
with 


more 


LONGVIEW, WASH 





EXTRA PROFITS4 


in addition to your regular portrait business 

Now YOU, the professional pnetographer, 
can take advantage of the unde?graduate 
and elementary school picture business in 
your area. The Cam-0 program is designed 
to supplement your income and provide 
you with a service that pays off with real 
profits. No extra help is necessary. 


Write! Wire! Phone! 
UNITED STATES CAM-O CORP. 


18TH AND HOLMES STREET KANSAS CITY, MISSOURI 
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An Ektachrome by Francisco Scavullo of New 


York City decorates our front cover this month 


The shot was made for the Celanese Corporation 
of America and originally appeared in a full 


page advertisement in Charm Magazine, featur 


ing a Nelly Don dress made of printed Celan 


ese Ki jersey of acetate rayon 


in the stereo viewer that they insisted the salesman 


make arrangements for them actually to go and see 


this kitchen. To make a long story short, they did call 


on the owners, and from what | have since learned, 


the visit lasted until three in the morning. Now the 


families are good friends, the salesman got the order 
the dealer obviously benefited by the sale, as did 


the manufacturer, and future stereo assignments were 
assured to me 
slide 


As | have stressed in previous columns 


all because of one satisfactory stereo 


each stereo 


customer should develop into a continuing account 
because businessmen have found that additional slides 
should be added to each 


no other 


salesman’s kit from time to 


time. If for reason, this procedure has a 
psychological effect on the salesman and enables him 
to keep up his enthusiasm in showing slides to each 
new customer 

Next 
alle application for stereo — the restaurant 
With the 


tendency 


month’s column will outline another profit 


business 
television, and its 


growing importance of 


to keep people at home, restaurateurs must 


enlivening the dining-out event 
establish 


look to new ways for 


and stereo is providing the means in some 


ments. 


Yy ill >. 
Book Re 





We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 





INFRARED AND ULTRAVIOLET PHOTOGRAPHY 
poges, 42 text trations. Pape price 35 


odak dealer. Publisher. Kodak 


we have a completely revised and up-to-date edition 
Data Book fam 


Notebook A 


mportant member of the Kodak 
others to fit the 
Kodak 


photography with nstructions for their 


punched like a Kodak 


available data are included on materials fo nfrarec 


and ultraviolet 
information packed inte 


effective use. The quantity of 


mall space amazing 
BBR KODAK PAPERS. 534x8'2, 64 page numerou 
Paper, price 35c from any Kodak dealer. Publisher 
Another new edition (the fifth) of this important 


Book family and of course punched 





Outdoors...Iindoors 


GET those 


wedding pictures 


G-E Photoflash gives you plenty of light for detail and action, 
any time, any where. And it is flexible light, dependable 
light, so you're always ready. 


Let G-E Photoflash help you catch those extra wedding shots 
they'll be sure to want...and keep the pictures “full of 
life”... to make more sales for you. 


Remember, there’s a G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 


No. 6 


Focal-plane 


Profe 


Photographer 











No Extra Overhead 
No Added Investment 


“Sounds good,’ you say. Well, it is 
good — and true besides. Many photo- 
graphers make enough profit on such 
sidelines as oils on canvas, miniatures 
and similar specialties to pay their 
rent and much of their other overhead. 


What's more, you don‘t even do the 
work yourself. You take the orders and 
send them to us. All you do is add 
your profit and take the money. What 
could be sweeter? 


Write for our illustrated 
price list today 


THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 











Make Money....itd 


om Sal Chemicals! 
N wit 


WRITE TODAY FOR COMPLETE DETAILS 
STATES SMELTING & REFINING CO. 
615 VICTORY ST. + LIMA, OHIO 








CIRKUT CAMERAS 
BOUGHT — SOLD — OVERHAULED 
RENT A CIRKUT CAMERA 
PRICE $30.00 PER WEEK OR $50.00 PER MONTH 
GABRIEL ALLEN — 15 EXCHANGE PLACE 
JERSEY CITY, N. J. 











LATE A | 


CUT FILM HOLDERS 
Worlds Binest 
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Kodak Notebook. The book has been completely reorganized, 
data sheets have been brought up-to-date and the papers have 
been reclassified as to image tone. Several new features and 
sections add greatly to its value 


HB COLOR PHOTOGRAPHY MADE EASY. 5'/2x7'/2, 96 pages 
many full color plates. Paper, price 50c from any dealer 


| Publisher: Ansco 


While this book treats specifically of shooting in color with 
Ansco Color film and making color prints with Ansco Printon 
the general instructions it contains are basic and therefore 
unfailingly helpful to any beginner in color. Beautifully printed 
and illustrated and with a comprehensive index, this should 
be in every photographer's tibrary if for no other reason than 
its value as a color reference work because it covers the sub 
ject, concisely yet interestingly, from all aspects 


WB EXPOSURE, by W. F. Berg, F.R.P.S. 5x7'/2, 432 pages 
numerous text illustrations and full page plates. Cloth, $6.00 
postpaid. American distributor: Pitman 

This is one of a series of volumes published by the Focal 
Press of London under the general titie of the Manuals of 
Photo-Technique. Because the publishers took great pains to 
find exactly the right author for each book, and such men 
are usually extremely busy individuals, this fourth volume in 
the series appears 14 years after the first and almost simul 
taneousiy with the 12th edition of the first book. The author 
of Exposure is in charge of photographic emulsion studies at 
the Research Laboratories of Kodak, Ltd., in London, and 
one of the world’s leading authorities on the scientific theories 
which underly the subject of exposure. Despite his erudition 
his work is not an impossible-to-read scientific tome but oa 
carefully planned and easily understood text which at the 


same time serves as a thoroughly adequate reference work 


‘Tis Here, Maybe! 








The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











H Congratulations to James F. White, Seminole (secre 
tary of the Oklahoma Photographers’ Association) on 
the arrival of Jeffrey Harrison, weighing six pounds 
eight ounces, on June 13 


M Gus Llyden, photographer in Schuyler, Nebr., from 
1910 until he retired in 1950, when he sold his studio 
to Carl Landgren, died on June 26 at Columbus, Nebr., 
where he was in the hospital 


A brief note tells us that Mr. and Mrs. C. E. Stevens 
owners of a beautiful residence studio in Zumbrota 
Minn.,, became the parents of baby daughter Mary 
Antoinette, weighing seven pounds 15 ounces, on 
June 10. Congratulations! 


M And while we're extending good wishes, many 
readers will want to join us in felicitating John 
Laveccha, Hon.M.Photog., and his good wife Josephine 
of Chicago, on their silver wedding anniversary which 
they celebrated on August 5 





GET THE 


GOOD NEWS 


STRAIGHT FROM YOUR GRAFLEX DEALER 


From the earliest days of photography, the 
famous name of Graflex has been a guar- 
antee of versatility and dependability . . . 


at the fairest prices! 


NOW A BETTER BUY THAN EVER! 


In these times of rocketing costs and tax- 
shrunk budgets, it is doubly refreshing to 
find that Graflex-made cameras and acces- 
sories are now a better buy than ever! For. 
despite continuous improvement in 

. . . and the same exacting standards of 
craftsmanship . . . Graflex products are 
now within the reach of everyone’s pocket! 
Yes, your dealer has great news for you! 
In addition, he can explain how the amaz- 
ing range of Graflex products allows your 
skill to develop in any direction you please 
. . . without expensive additional equip- 
ment. He can show how the new Graflex 
improvements make better pictures easier 


vy Pacemaker Century 
" Graphics Graphi 


Graflarger 





Super D | 


Graflex 





to take, even in conditions where other 
equipment simply could not do the job. 
In short, by demonstrating the complete 
versatility and reliability of Graflex-made 
products . . . he proves that, now more 
than ever, it's a real economy to invest in 
the finest. 


DON’T MISS THIS GREAT OPPORTUNITY! 


So see your Graflex dealer today .. . par- 
ticularly if you find that) your present 
equipment is wasting your time and ye 
money, by not giving the results your skill 
deserves. Youll be amazed how easy it is 
to join the thousands of professionals and 
amateurs who rely on Graflex products for 
prize-winning pictures. There’s no finer 
dollar-for-dollar value on the market .. . 
and your dealer will be glad to tell you 
the latest, greatest news of Graflex .. . 
and exactly why it’s an opportunity you 
camt afford to miss! 


‘ 
‘ 


~ 


Graflite 


Graflex Inc., Dept 
Rochester 8, N. Y 


Please send me details on 


Pacemake 


Super D 


Street 
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The 


“GOERZ AMERICAN” 
PRECISION PHOTO-LENSES 


An American Product Since 1899 


ws: 


have given profitable satisfaction 


: over half a century 


GOERZ DAGOR F6.8 


The favorite universal all-purpose lens, color- 
corrected, wide-angle, convertible—for interiors 
exteriors, commercial and amateur work, scenic 
views, groups, banquets 
enlarging 


GOERZ SUPER DAGOR F8 


The wide-angle lens, greatly extended coverage, 
convertible. 


GOERZ DOGMAR F4.5 


The perfect speed lens 
vertible. For 
work, color film 


GOERZ ARTAR F9 to FI6 


The apochromatic process lens, for color separa- 
tion with perfect register in the final process; 
also for black and white commercial work 


GOERZ GOTAR F6.8, F8, F10 


The lens for black and white, process and com- 
mercial work, copying and enlarging 


GOERZ REVERSING PRISMS 


for use with process lenses to eliminate stripping 
of film 


GOERZ APOGOR F2.3, 35-50-75mm, 


for black-and-white and color work with 16 and 
35mm movie cameras. 


color film, copying 


color-corrected, con- 


news, sports, portraits, general 


Also for Television. 


GOERZ HYPAR F2.7, 15mm focus, 


the wide-angle lens, microscopic definition, for 
l6mm cameras.~ Also for Television. 


GOERZ C-DOGMAR F4.5, 150mm, 


the movie lens for long distance telephoto work 


with 16 and 35mm cameras. Also for Television. 


PANORTHO LIGHT FILTERS 


in slip-over mounts or unmounted, with or with- 
out holders, many shades and sizes. 


LOMARA POCKET MICROSCOPES 
3 models, fountain pen shape, magnifying range 
20 to 460 times; also adjustable stands and ac- 
cessories. 
Write us for definite information 
giving your dealer's name. 


Prompt shipments — _ 


GOERZ AMERICAN OPTICAL COMPANY 


OFFICE AND FACTORY 
317 East 34th St., New York 16, N. Y. 
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@ Ralph C. Ware, who operated a portrait studio from 
his residence in Penns Grove, N. J., for eight years 
in his off hours (he was regularly employed as a 
chemist at the Du Pont plant in Deepwater, N. J.), 
died on July 5 at the age of 54. He had been operated 
on shortly before in a Wilmington hospital and was 
thought to be on the road to recovery when a fatal 
setback occurred 


WM Charles H. Osgood, head of the Osgood Photo & 
Supply Co., Galesburg, Ill., and veteran photographer 
of that city, died at his daughter's home there on 
July 6, at the age of 88. In failing health for some 
time, he had not been at the photo shop since the 
end of May. 


W@ Paui R. Collier, 50 years a commercial photogorapher 
in Plainfield, N. J., died in hospital there on the night 
of July 13, aged 64 

M An orchid to Radiant Manufacturing Corp. of 
Chicago, makers of projection screens, for their prompt 
offer to all their dealers in the flood-stricken areas 
of Missouri and Kansas to replace without charge all 
water-damaged Radiant screens, and another to Effen 
Products of Brooklyn, who will recondition and repack 
age all Effen products damaged by flood waters and 
have in addition told their dealers they will pay all 
expenses, including transportation both ways 


@ Charles L. Wasson, one-time noted photographer of 
Decatur, Ill., but long retired, died in hospital there 
on July 15 at the age of 84. He suffered a spear 
wound when taking pictures of the Boer war in 1902 
but survived to photograph, among other events, the 
San Francisco fire and the Galveston flood 


@ With great regret we announce the death of our 
long-time friend and nationally known portrait photo 
grapher, Alva C. Townsend, M.Photog., of Lincoln, Nebr 
Born in lowa City, lowa, in 1871, he and his late father 
moved to Lincoln in 1888 and Alva, then 17, joined in 
establishing the Townsend Studio which Alva took over 
on his father’s death. For 50 years he had been iden 
tified with the business and civic affairs of Lincoln 
and during most of his photographic career he was 
active in the P. A. of A., which he served as president 
in 1927 and 1928. He was a fine craftsman of the 
old school, as was his brother, the late Charles F 
Townsend, of Des Moines. We'll miss the photographic 
greeting which Alva never failed to send us on our 
birthday. He passed away on July 19 at his home 
at the age of 79. 


@ J. Edward Gantz, 53, photographer for a number 
of years in Lebanon, Pa., died suddenly of coronary 
thrombosis on July 11 
Springs. He had retired from active participation in 
the studio, 
January 1 


while vacationing at Colorado 


having entered into a 
with R 


the business under the name of Gantz-Uhler 


partnership on 
William Uhler who is continuing 





E VE R Y retoucher is you can increase the retouch: 


ing capacity of your shop, do a 
better, smoother retouching job, 


an expert on the od Salen: suse a 


tomers with the Adams Retouch- 
* 2 ing Machine 
A DA M S retouching machine 
i t a 


Here are some of the features that 
make the Adams Retouching Machine 
a profit maker everywhere it is used 
© Fastest, smoothest retouching or 
etching, even for beginners 
Vibration confined to negative car- 
rier only 
No diffusion necessary on enlarge- 
ments 
Smooth, horizontal movement — no 
stipple 


AGAIN the famous Winona 


School of Retouching chooses the 
Adams for its 1951 classes in Kansas 
City! 
Send for the new 
Thousands of enthusiastic owners have turned retouching and improved Adams 
losses to profits — and so can you! Investigate the Etch Tool 300 
Adams Machine TODAY! Write for free folder. 


Satisfaction guaranteed! 


737 LINCOLN STREET 


Adams Retouching Machine Co. tnver cororavo 





>\)* >) : ) ) nN 
Many ‘ eading Solographers ( hoose 
( ( ( 


Kilborn’s Quality 
Projection Paper =EB 


COLOMA, a fast bromide projection paper, is popular with leading 


Photographers everywhere. Skill is highlighted when you use Coloma, 
which offers uniform quality and unusual graduation of tones from black 


to white. It is available in 4 contrasts and 12 surfaces. Increase your 





customer satisfaction by stocking Coloma. Free 


PIONEERS IN THE 
MANUFACTURE OF samples and catalog upon request. 
QUALITY PHOTO PAPER 
SINCE 1895 


hhilborn _........... 


. PHOTO PAPER COMPANY ‘ Cedar Rapids, Lowa 
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ERTLERLITE TRIPODS 


Midget Tripod elevates to 6 ft.; Junior to 9 ft.; 
Commercial to 11 ft. Quickly and easily adjust- 
able. Sturdy but light weight. Expertly designed 
for greatest utility. 


ERTLER PHOTO EQUIPMENT 


113 St. Clair Ave. N.E. Cleveland 14, Ohio 











NORMAC Saves Yo4 


MORE MONEY on 
PRINTED ENVELOPES 


YOUR NAME, ADDRESS AND PHONE numer 
PRINTED AT THE LOWEST POSSIBLE cos 
FOR IMMEDIATE DELIVERY 
@ PHOTOMAILERS 
Nicer Wah de tao 
PROOF & DELIVERY ENV. 
STUDIO RECORD CARDS 
GLASSINE ENVELOPES 
GLASSINE ENCLOSURES 
1 1010) MP LNG GA 
WHITE COMMERCIAL ENV. 
A complete layout and art department to serve 
your requirements at no extra cost! 


Write TODAY for your FREE pamphlet 
and sample envelope 


NTING and 
NORM AC sch a. 
17 WEST 3rd STREET 
NEW YORK 12, N. Y. 
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Bin ovr July issue, mentioning that well-known oil 
colorist Mrs. Dorothy Carver Stafford had moved from 
Pittsfield, Mass., to Glens Falls, N. Y., we stated her 
new address incorrectly. It should have been 41 W 
Notre Dame Street. 


B Aerial photographer Foster G. Lambert of Dover 
Del., 55, was killed on the night of July 22 when his 
plane crashed near Royersford, Pa 


Ba Photographic salon, sponsored by the Adelaide 
Camera Club and held in connection with the Royal 
Adelaide Exhibition from March 7 to May 3, has been 
announced. The King, Queen and Princess Margaret 
of England are to attend during the Exhibition’s first 
week. The Salon will be held in Centennial Hall and 
entry forms may be secured by addressing A. C 
Willcox, Salon Secretary, care of Exhibition at 12 Pirie 
St., Adelaide, South Australia 


WR. G. Larsen, formerly of Shelley, Idaho, has bought 
the Bowns Studio in Blackfoot, Idaho, and will continue 
it under the same name. Telling us of the change, he 
also remarks: “! have been a subscriber to THE 
PROFESSIONAL PHOTOGRAPHER for about three years 
now and | can honestly say | don’t know what | 
would do without if. It is really a help to the photo 
grapher 


@ From the Office of Price Stabilization we learn that 
the former “Radio, TV and Miscellaneous Section of 
the Housewares and Accessories Branch, Consumer 
Durable Goods Division’ has been divided into two 
sections. One is the “Photographic and Sporting Goods 
Section.”” We quote the expansive name of the 
RTVMSHAB and so on because it was news to us that 
photography had been lumped with housewares and 
heaven-knows-what by the O.P.S. Anyway, new acting 
chief of the Photographic Section is Homer Hilton 
vice-president of Argus, Inc., Ann Arbor, Mich., and 
on leave from his firm to handle this government task 
Mr. Hilton, a director of the National Association of 
Photographic Manufacturers and also of the Photo 
graphic Manufacturers & Distributors Association, has 
a firm grasp of the photographic industry and _ its 
problems and it is a relief to know that a man of 
his stature is on the job in Washington. 


The 14th Annual Springfield International Salon of 
Photography will be held at the George Walter Vincent 
Smith Art Museum, Springfield 5, Mass., from January 
2 to 23, 1952, the closing date being December 4 
For entry forms write the salon secretary in care of 
the museum 


@ Ernest W. J. Kurth, photographer in Belle Plaine, 
lowa, since 1919, died at his home there on June 14 
at the age of 65. He graduated from the old Illinois 
College of Photography the year before he opened in 
Belle Plaine. His death, which came suddenly, was the 


result of a heart attack 








PHOTOGENIC VARIBEAM SPEEDSPOT LITE 


A newly developed spotlight in which the flashtube QS 
arrangement provides a brilliant light pattern with controls \ is 
normally found only in Fresnel lens type incandescent 

spotlights. 


Various size lamps may be used to accurately project 
the modeling intensity in the desired proportion to pre- 
determine the flashlight intensity. 


Equipped with Air Cushioned Stand, Two Intensity 
Individual Power Supply Unit 50- 100 watt seconds, Photo- 
cell and shutter trip cord triggering. Also available with 
boom stand or any other desired combination. 

For further information on Photogenic Speed Lites see 
leading photographic suppliers or write to 


THE PHOTOGENIC MACHINE CO. 
YOUNGSTOWN 1, OHIO 











By comparison.... 


VICTOR is the Victor 


for 


INDUSTRIAL and 
COMMERCIAL CUT FILM HOLDERS 
LIGHTING ‘. Double Action Light Trap 


Spring brass plate and comb seal 


z st an ro 
Each Adapta-Lite (which is a out light, trap dust and lint. Pr 


complete assembly of reflector, 
cord, and swivel mount) attaches y ; . 
without any extra parts to Vic- - Die Cast Film Guide 
tor bases, stands, or clamps. It Cannot be dented or bent. Holds 
will thus serve your every need! film flat. Permits rapid, easy film 
ILLUSTRATED: Model A18 on loading. A patented Lisco feature 

S3 Stand, Excellent for com- = 
mercial and industrial movies, / Micrometric Accuracy 

or stills, and for banquet work. Lisco holders are carefully inspected 


Price (subj. to tax) 
carilete’ with’ etata $24.90 and micrometer measured. They all 


surpass proposed pecificauions of 
Write Dept. PR-10 for a complete listing of y American Standards Associatior 
VICTOR products 


vide 5 times more sealing area 





PLUS THESE LOWEST RETAIL PRICES 
n 1874 24x34 —$4.30 4x5—$4.60 
me 3/4 x44 —$4.45 5x7—$5.25 


Sold at leading camera stores everywhere 
Write for FREE literature 


VICTOR Lighting Equipment 


JAMES H. SMITH & SONS CORP. 
GRIFFITH, INDIANA, U.S.A LISCO PRODUCTS CO. 


631 West Elk Avenue, Glendale, California 
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Your Investment in 
Year Round Profits 


BEATIE houic 


AUTOMATIC PORTRAIT CAMERA 


You'll like the Portronic’s completely 
automatic operation, the ease and conven- 
ience of taking 325 pictures — 21/2”x34e"— 
with a single magazine load of 100 feet of 
70mm roll film, the parallax free focusing 
finder, and the built-in synchronization. 
You'll find it’s good business, all year ‘round, 
to own a Portronic. 


Take Santa Claus 
Pictures 


For a Profitable 
Christmas Season! 


Fast, easy, econom- 

ical to operate, the 

Portronic is the per- 

wit fect camera for 

taking Santa Diese pictures. Hidden in a 

Christmas tree, or in the decorations, the 

kiddies are photographed on Santa’s lap 
while they are being interviewed. 

Write us today to learn the name of the 
dealer in your locality who sells the Beattie 
Portronic Camera... he'll be glad to arrange 
a demonstration at your convenience. 


Ps as besa 
eereneaee Inc. 
DESIGNERS and MANUFACTURERS 


of FINE PHOTOGRAPHIC EQUIPMENT 


6916 Romaine Street Hollywood 38, California 
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B Philip Mlodinoff, 


W@ Our apologies to the Three Dimension Company for 
publishing an item in The Marketplace in our July issue 
in which we carefully described their new TDC Vivid 
table viewer and then proceeded to accompany it with 
an illustration of their TDC stereo viewer 
will be found in The Marketplace in this 
erly described and illustrated 


Both viewers 


issue, prop 


Owners of Stereo Realist cameras and accessories 


and those who are thinking about 


interested in the 
an every-other-month 8'/.x11 


acquiring 
new Realist News, 
chuck 
you aren't already 
to the David White Co., 375 


and tell you're writing 


such 
equipment, will be 
four-page 
full of helpful stereo suggestions. If 
getting this drop a 
W. Court St., 


at our 


folder 


line 
Milwaukee 
suggestion 


them 


@ Herbert K 
graphic staff 


White, 43, member of the AP 
in Washington, D. C., and 
the White House News Photographers 
in Rochester on the 
attack, 


photo 
secretary of 
died 


heart 


Association 
night of August 10 of a 


while vacationing there with his family 


@ Frank Rogers, probably the dean of 
cial photographers and in 
was 


Dallas 
there 
News on the 


commer 
911 


occasion of 


business since 


featured in the Dallas 
his 40th anniversary in 
that in his 


taken a million 


business August 7. He 
decades he has probably 


photographs of and his son 


estimates four 


which he 
Norman Frank, now associated with him 


750,000 on file. He is still a 
powder. 


have some 


confirmed user of flash 


@ Richard Farrell, chief photographer for the Los 
Angeles News and also author of its well-known photo 
graphic column 
N. J, 


Corps 


was recently called to Fort Monmouth 


to return to active duty as a Major in the Signal 


noted Chicago portraitist 
2439 W. Devon Avenue, 
his own new 


long 
located at recently moved to 
a few doors 
told 


standpoints 


studio building just 
at 2625-27. The new place 
kind,” from the 
of handsome appearance and photographic 


away, 
many have him, is 
“the only one of its two 


efficiency 


HM Cymon Riger and his Wisconsin Avenue Studios 


Milwaukee, were cited in a “cease and desist order 
by the Wisconsin Department of Agriculture on August 
1. Oddly enough, 


concerning 


that department handles complaints 
“unfair trade practices 
to the attention of 


which are brought 
of the 
Complaints were that 


the antitrust division 


attorney general's office 


state 
“gifts 
offered by Riger to prospective customers either were 
certificates to have photographs 


taken, at a cost to 


the customer, or were contingent on buying photo 
graphs and it was also complained that he conducted 
a “mystery tune” contest when in fact the “prize 
generally available whether or not one took part in 
the contest scheduled for Mil 


was 


was 


A hearing had been 


waukee on August 28 but this called off when 





— . 


= 
OVERTON ORIGINAL 
PHOTO FRAMES 


— as always, your reliable source for quality 
lrames in line metals and woods, styled and 
priced for the sound and progressive develop- 
ment of your photo frame sales. Large selec- 


. f . . . . 
tions are stocked for immediate deliveries. 


AVAILABLE THROUGH 


PRINCIPAL PHOTO SUPPLY DISTRIBUTORS 
AND EASTMAN KODAK STORES 


’ 


to get the BEST... 
at the best PRICE 


n PHOTOMAILERS / 
NEGATIVE PRESERVERS 
KRAFT ENVELOPES 
GLASSINE ENCLOSURES 
" GLASSINE ENVELOPES . 
COMMERCIAL ENVELOPE e 


APEC 


These photo envelope specialties 
... as well as all types of business 
envelopes... available for imme- 
diate delivery in ALL SIZES. Write 
for samples and prices TODAY. 


e 1 


1) 














Riger’s counsel stipulated that he would abide by the 
order 


M Happily we do not often have to chronicle the deaths 
of photographers who come to a violent end but that 
(and authorities are still seeking the explanation) was 
the sad fortune of Edward C. Hensel, 60, of the Rem 
brandt Studios, Charleston, W. Va. His body was found 
face down in the Kanawha River, a short distance from 
his home, about noon on August 12. He had apparently 
been beaten to death and thrown into the river during 
the night. 


NEW! MONKEY PUPPET - DOLL @ Another “framed enlargement’ house — leroy Miller 


PUPPET Best puppet on the market—we‘re making these of Philadelphia trading as the Master Copying Studio 
est al for studio trade Lifelike colored face, 

WAR iy eerie — has fallen foul of the Federal Trade Commission 

Large Size For Man‘s Hand—With Squeaker and 4 and under the terms of an FTC order has been pro 

5 Extra Squeakers $2.50 

arm and leg — a very attractive monkey 

doll $3.95 sale of photographic enlargements and picture frames 


MICKEY MOUSE MINNIE MOUSE -—- DONALD DUCK — Ww : , 
PLUTO PUPPETS TOA GaGa hak tke olin: e reported the trial examiner's initial decision to this 


hibited from the “use of deceptive practices” in the 


$1.50 each $5.00 set of 4 effect in our August issue 
EXTRA SQUEAKERS 50c doz. — 2% doz. $1.00 Rubber 
typed squeaokers $1.00 doz 
(Cash with order — we prepay postage) 
NEW PRICE LIST NOW READY ON OTHER TOYS, AND +> i 
cna sige Many new items added to the line 1e | lar Ketplac ac 
WRITE FOR COPY TODAY ———— ina 
PHOTO MAILERS NEW PROOF ENVELOPES 
New price now ready lowest prices — and many new 2 
ideas — send for list today Where addresses are not given, a pee 
THE PIERCE COMPANY request will bring them to you promptly 


3705 Nicollet Ave., Minneapolis, Minn. NOTE that these items are neither advertise- 


— — = — —— ments nor recommendations. They are pub- 
FAST THOROUGH EFFICIENT lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 























Aristo Grid lamp Products, Inc. will send on request 
new booklet Aristo — The Modern Enlarging Light (5x7) 





24 pages, profusely illustrated, with introduction by Jacob 


STAINLESS STEEL Deschin, giving complete story of cold cathode light and how 


and why it produces better enlargements faster and more 


CYCLONE FILM WASHER 9 °° 


leedal's 
patented new 
revolutionary 
design film 
washer for 
amazing 
performance 
= geored 
to save 
valuable film The Williams De 
washing time Luxe Special elec 
tric etching and re 
AVAILABLE IN 2 SIZES touching machine 
Model 810 for 8x10 and smaller 
Model 857 for 5x7 and smaller H. K. Williams Co., 2332 18th Ave. ‘*A’’, Moline, Ill 
Greater capacity, 55-60 hangers offer at only $125.00 considerable bargain in their De Luxe 
1N I ter t Special Electric Retouching and Etching Machine, no experiment 
t but machine already used and enthusiastically endorsed by 
many professional retouchers and studio owners. The stroke 
absolutely controlled from left to right by means of plate 
vibrating so rapidly that motion is practically invisible, elim 
D R ] } inates any other movement such as up and down, forward and 
SEE YOUR SUPPLY House REPRESENTATIVE TODAY back, and cuts retouching time about two-thirds. The machine 
or Write for Free s ted Catalog No. H149 accommodates negatives up to 8x10 either way and negatives 
are completely protected at all times. Satisfaction is guaran 
LEEDAL STAINLESS $ EEL PROD > INC., teed and easy payment terms can be arranged. (Iilustrated) 
707 SOUTH WELLS STREET . CHICAGO 16, itl (Turn to Page 46 
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Designed to Increase Sales by the ¢ 


JOHN BYRNES CO., Inc. 
33 LYMAN ST., 
SPRINGFIELD, MASS. 


MODERNIZE... 
your method of 


... with the PAKO 
Electro-Gloss Dryer 


350 Amateur or 75—8x10 glossy prints per 
hour can be dried with a PAKO Electro-Gloss 
Dryer. And the quality of your prints will be tops, 
_ J Py 4 Available with electric or gas heot. 
too! Fully equipped with thermostatic heat and 


Order from your PAKO Distributor or mail 


variable speed controls—required only 18”x48" the coupon TODAY for complete details. 


table or bench space. 


perce --—--- - 


! PAKO Corporation 
MODERNIZE and streamline your glossy print 1 1010 Lyndale Avenue N 


4 ; . ' Minneapolis 11, Minn 
production with the low cost PAKO Electro- ' . 


' Please send 
Gloss Dryer. 


PAKO Elect 


PAKO CORPORATION =~ 


1010 LYNDALE AVENUE NORTH . MINNEAPOLIS 11, MINN 
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It's perhaps a bit late to suggest to any pnotographer what he should be 
doing to promote portrait business for the holiday Season but an idea has 
just occurred to me which might better be passed on now rather than be with- 
held until August or September of next year. It refers to newSpaper Space 
which is probably the moSt popular medium with those photographers who ad- 
vertise at all, and certainly the least expensive in all but the largest 
cities. Here it is: 





From now until Christmas newspaper advertising columns are jammed to 
the point where even reasonably large space gets far less attention than 
it would at other times of the year. My proposal iS to use the same number 
of column inches that you would ordinarily take per week and instead of 
using the space as one advertisement, easily lost in the holiday shuffle, 
use it aS Separate column inches, scattered throughout the paper and each 
on a separate page. To aSsSure attention to these small spaces I would cut 
the copy down to a minimum for each and have it run as a "reverse plate," 
i. e., white lettering on a solid black ground. Each advertisement would 
be just one short sentence or so, plus the name of the studio, address and 
phone number. Also I would stress the economy angle because right now, 
with living expenses so high and taxes about to take an even larger bite 
from everyone's income, that has the greatest appeal. Art, quality and 
the more abstract features of portrait photography are all very fine, and 
nice to talk about the rest of the year, but the holiday season is the time 
to take in most of the money that will carry you through the slack months 
later on. Heaven knows there is nothing new about the idea of using scat- 
tered small space, but I can't remember when I have seen a photographer 
doing it. Here are a few suggestions which will quickly bring to mind many 
more: 





TWELVE PHOTOGRAPHS - TWELVE GIFTS - INEXPENSIVE - TIME-SAVING 
ONE TRIP TO OUR STUDIO AND YOUR CHRISTMAS SHOPPING IS OVER 
WHAT GIFT PLEASES RELATIVES AND FRIENDS ALIKE? YOUR PHOTOGRAPH 


DO YOUR CHRISTMAS SHOPPING AT HOME AND LET YOUR PHOTOGRAPHS SOLVE YOUR 
GIFT PROBLEM 
CHRISTMAS BUDGET SKIMPY? GIVE PHOTOGRAPHS THIS YEAR AND SAVE MONEY 


v 


NO ONE FEELS SLIGHTED WHEN YOU GIVE YOUR PHOTOGRAPH TO EVERYONE FOR 
CHRISTMAS 


YOU - IN YOUR PHOTOGRAPH - ARE YOUR FINEST CHRISTMAS GIFT 





Need I point out that if you prefer to follow your customary style of 
larger space advertising any or all of the above may help when you are stuck 
for a headline? 
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GEORGE CRESPIN OF NEW YORK 


BY HARRY BERLING 


WHEN GEORGE CRESPIN was asked, ‘‘Why do you specialize in still life photo- 
graphy,’’ he didn’t hesitate. ‘‘l prefer to do still life because | like to work alone!” 
he answered emphatically. In other branches of photography, fashions, illustration 
and portraiture, Mr. Crespin had discovered that people on the other side of the 
camera didn’t always share his enthusiasm for sticking to the job until it was finished. 
That means, according to Crespin, working steadily until three o’clock in the morning 
if the subject is difficult and the photographer is interested in doing a thorough job. 
Another objection that this still life specialist has to people is the necessity for 
making and keeping appointments. When he was doing photographs of children 
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CRESPIN 
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for the Montgomery Ward catalogue, he was photographing people for a catalogue house 
dismayed when models appeared at acertain has proved valuable. ‘‘Mail order photo 
hour and expected to depart on schedule. graphy,’’ said George Crespin, ‘‘is the most 

The materials that he is given for still exacting type of photographic work. Not 
life photographs are more co-operative and only must every garment fit without a sug 
less demanding than people, but Mr. Crespin gestion of a wrinkle, but when you present 
admits that the experience he gained from a transparency, the colors in the garment are 





matched to swatches of the material. The 
color in the transparency must duplicate the 
color of the swatch or the photograph is 
inadequate.” 

Compared to this rigorous examination, 
Mr. Crespin considers that his current work 
for leading magazines, 


Day, 


such as Woman’s 
Good Housekeeping and others, is 
treated far more leniently by the art editors. 
lf the colors are pleasing, the picture is a 
success even if the shades are slightly differ- 
ent from the originals. The vast majority of 
photographs signed ‘‘Crespin’’ are in color, 
and the photographer's background is re- 
sponsible for his interesting handling of color 
and design. 

George Crespin was born in France. He 


GEORGE 
CRESPIN 


studied art with the expectation of becoming 
an artist, although he had been taking snap- 
shots since he was twelve years old. After 
selling some of his art work to Illustration, 
the famous French art magazine, he decided 
to learn engraving. To learn a profession in 
Europe means a long and exhaustive appren- 
ticeship in every branch of the profession. 
Because of his knowledge of printing and 
engraving, Crespin is more likely to know 
how his color photographs will reproduce 
than the average color photographer. 
He married in France, then came over 
to go with his 
family. They were in the textile business, 
printing on silk through a _ photographic 
(Turn to Page 48) 


here into business wife's 
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CRITICISM: 


graph data or other 
information, a photograph also which appears to be 
more in the 


find ourselves confronted with a photo 


unaccompanied by technical 


nature of a student’s exercise or a 
professional's experiment than an actual assignment 
Basically the 


attempt 


maker had a good idea in his 


to dramatize the name of the perfume 

“Tailspin’’ — and had the job been properly finished 
by a commercial artist or at least a capable letterer 
a genuinely striking picture been the 


might have 


result. 
What 
action shot has 


started out, as we analyze it, to be an 


failed in its purpose. The product 


itself is in what may be called a static position, 


being directly in the center and quietly resting on 


the bottom edge of the print. It has little if any 
connection with the tailspin effect above, seeming faint 
and unimportant by and with both the 
the product and that of the manufacturer 
so subdued as to be hardly legible. The entire com 
position is almost evenly balanced on a central vertical 


line while the ends of the 


comparison 
name of 


tailspin at the bottom, 


instead of pointing to or rising from the product, 


actually point away from it. 


The tailspin effect is very unsatisfactory and 


amateurish in appearance. The lines are 


irregular, failing to be convincing 


jumpy and 
They are also too 
dark and too sharp. A commercial artist could have 
drawn or brushed them in almost free-hand, in beauti 
ful swooping curves. While we do not know just how 
this print was made, we would suggest two separate 
negatives, one being sharp and the bottle 
and package, and the other equally sharp and clear 
of the artist's design and lettering. Then the two could 


be double-printed 


clear of 


in an assortment of arrangements 


until the most suitable had been arrived at, without 
the trouble and expense of making numerous negatives 


We believe the whole composition would be 
improved if the tailspin effect were to begin at the 
upper hand 


parallel with the top edge of 


right corner, the lettering above and 


the picture. Then we 
would carry the tailspin diagonally across the picture 
area toward the lower left hand corner, in which we 
would place the bottle and package. Both of these, 
however, we would like to see larger and bolder and 
at an angle leaning slightly toward the right, the 
feeling being that they were being dropped on the 
bottom edge of the picture as a result of, and coming 


out of, the tailspin 
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A PHOTOGRAPHIC ILLUSION 


By Charles Abel, A. R. P. S., Hon.M.Photog. 








WHEN | SAW this illustration, occupying the greater part of a full page International 
Nickel Company advertisement in the Saturday Evening Post, it immediately struck me 
as a remarkable photographic achievement. The idea of carrying out an illustration 
to the vanishing point is not new; | was at once reminded of the once famous trade- 
mark on the Walter Baker chocolate can (a girl in costume holding a can of chocolate 
on which appears the same girl and so on ad infinitum) even though | had not seen 
one of the cans for years. 

The original of that was a painting and of course it is a simple matter for any 
commercial illustrator to repeat the same painting or sketch, each time in smaller 
size, until the vanishing point is reached; after all he is drawing or painting the whole 
illustration at one time and merely reducing his original as he goes along. To do 





The completed ad- 
vertisement as it 
appeared in the 
“Saturday Even- 
ing Post” 


It’s right in front of your eyes 


ye? pou 


this photographically is another horse entirely 
because how are you going to reproduce 
what you don’t have in the first place? 

In these days of nuclear fission nothing 
can be considered as impossible, and cer- 
tainly that word is hardly to be found in the 
lexicon of the modern 
grapher. So F. F. 
institutional 


illustrative photo- 
Wood, in charge of 
advertising for International 
Nickel, and their advertising agency Mar- 
schalk & Pratt, confidently slapped the idea 
and layout on the desk of competent photo- 
graphic illustrator Otto Hesse of New York, 
telling him to take it from there. Which he 
did, as follows: 

The model in the photograph was first 
posed holding a copy of a magazine but — 
obviously — the magazine she held did not 
contain the advertisement finally shown. An 
enlargement from that negative was made in 
the proper size to be mounted on a proof 


Unseen Prresed 
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% Socewel eee, melee Come we 


pace” tage 
a. Nickel 


ar ferent lowe 


of the type matter. The combination of 
photograph and type was carefully pasted 
into another magazine and re-photographed 
in the hands of another model, care being 
taken to secure the proper perspective of 
the reading matter (the headline especially) 


for legibility. 


This photograph was then stripped into 
position on the photograph of the original 
model and then additional copies, in reduced 
sizes, were made of the composite photo- 
graph, each being mounted in turn into the 
appropriate area, until the vanishing point 


was reached. Because of 


severe shadows 
cast from the eyeglass lenses, the original 
shot was made without lenses in the frames, 
these being carefully retouched in on the 
composite photograph before the final copies 
were made. Quite simple, when you know 


how! 
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Blue Ribbon Photograph 


By 
MacGregor Photo Arts Studio, 


Tooele, Utah. 





October 
Honorable 
Mentions 





By 

Harold Fialkoff, 
Mayfair Studio, 
Albany, N. Y. 


By 
V. Baltkans, 
Aylmer, P. Q. 




















DATA: 


CONCERNING THIS PORTRAIT we are only told that 


two floodlights and o reflector were used, as shown 
in the diagram, and that a screen was used between 


the two lights and the camera, to shade the lens 


CRITICISM: 


HERE WE HAVE a very interesting subject, a type that 
any portraitist is happy to have walk into his studio. 
A face like this, obviously mobile, with good charac 
ter lines, determined features and well defined planes, 
should be very easy to photograph. Indeed, our camera 
man has produced a strong portrait, but it is still one 
could be little 


which improved through the use of a 


more thought and imagination 
The lighting is fair, but the modeling could have 
better had the flood at the 


away — 


been right been farther 
say five or six feet and the one shown 
approximately at a forty-five degree angle from the 
subject moved closer to the subject and also closer to 
the first light mentioned. This would have softened and 
made less menacing the heavy lines running from the 
nose around both sides of the mouth. The deep shadow 
on the shadow side is out of balance and very disturb 
ing and 


seems to be a result of the reflector being 


incorrectly placed. Apporently no light was. striking 


this reflector and therefore it has failed to serve its 
purpose in modeling the shadow side 
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The diagram indicates no spot or top light and 


yet one must have been used if we are to account 


satisfactorily for the lights on the hair and the ear 


The light on the hair has been nicely handled and 
would give good separation from the background had 
burned-in 


appearance 


the upper corners of the background been 


to overcome the present spotty 


never 
better 
shadow 


desirable in a background. The hair is much 


rendered on top and in front than on the 
side, the latter due again to the reflector’s failure to 
do its intended share of the lighting job. 

The shirt and front of the collar are too high in 
key for the rest of shoulder 
on the shadow side. Both should have been burned-in 


during printing, which would have given more depth 


the portrait, as is the 


to the face. The coarse and not too 
With a 


retouching 


retouching is 


well modeled, which is always a detriment. 
subject like this it is a question whether 
is not better omitted, beyond the necessity of correcting 
or removing any serious defects, which does not seem 
to have been the case. 
The negative appears to be well exposed and 
developed but the print, we feel, is both under-exposed 
hand the 


10x13) has fine carrying power and 


and under-developed. On the other print 


(a projection to 
when looked at across a room, quite remarkable three 
dimensional head force 


quality — the jutting most 


fully from the picture space 
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PAT LIVERIGHT 


Louis Fabian Bachrach, Hon.M.Photog. 


PORTRAITURE 
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QUALITY —NOT QUANTITY 
By Harold Christopher 








ONE OF THE chief differences between Pat Liveright and and less noted portrait 
photographers lies in the finished print that she produces. Every portrait with the 
signature Pat Liveright must be good enough technically to hang in the fussiest Salon. 
The most infinitesimal spot has been removed; there is no sign, however slight, of 
print retouching regardless of the light under which the print is viewed: and the 
print itself has been waxed to a brilliant finish. 

A salon exhibitor takes these marks of quality for granted but many a profes- 
sional photographer considers such painstaking craftsmanship a waste of time. ‘My 
customers don’t know the difference,’’ is the excuse that many studio owners offer 
when asked why they don’t raise their photographic standards. 

Pat Liveright dissents — but loudly! ‘‘My customers know good work,” said 


she, ‘‘and they insist on it.’ She didn’t add, although she might have, that they are 
prepared to pay for it — and gladly. 





Since we've started at the end, with the finished print, we might as well explain 
just how that finished print is shown to the customer. The beautifully waxed, expertly 
spotted photograph is placed in a covered folder made of heavy, soft gray board, 
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Pat Liveright, A. 2 ?. 8. 


916 Morris Turnpike, (Route 24) Short Hills, N. J. 


NO. SIZE 


At the right is Miss Liveright’s 
simple order form; note that it 
also serves as a release for the 
use of the photographs. The form 
ot left is a full 8'/.x11_ sheet 
punched at the le‘t for binding — 
we show only the top and bottom 
having eliminated a large blank 
space in the center. “This,” writes 
Miss Liveright, “is made out in 
duplicate when | have a sitting 
and the blank center space is used 
for special information: if pictures 
are to be o surprise, when to 
phone if person is rarely at home, 
etc. One copy is placed in alpha- 
betical sequence in a loose-leaf 
book on my desk and stays there 
until the order is finished and 
paid for. The order form (right) is 
stapled to the back of this form 
Thus at all times, even years later, 
all necessary information is avail- 
able alphabetically in one letter- 
size filing cabinet. A duplicate of 
this form is called the work-sheet. 
It accompanies the negatives until 
they are processed, then goes with 
the proofs and on through to the 
finished order, ofter delivery of 
which it is destroyed. A duplicate 
of the order form is stapled to the 
work-sheet. The same forms 
used for re-orders and thus we 
have no slip-ups on billing. Proofs 
from which customers order are 
marked with sizes and quantities, 
and retouching corrections are also 
marked thereon. The customer then 
initials each proof, thus eliminat- 
ing any later question as to which 
proofs were selected, etc.” 
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I agree to allow Pat Liveright to use co of the 
above pictures for exhibit and in advertising her work. 

















cardboard frame 
Pat's signature. Although she 
doesn't sell frames, she may present a print 
in a frame from her private collection if she 
thinks that particular portrait should go into 
a special frame. 


This completely individual approach, 


and slipped under the 


which bears 


hours of the sitting. The stiff appearance of 
freshly set hair is one of the things Pat 
Liveright does not prefer to photograph. 

If the caller Pat asks him 
whether the picture is for business or for his 
family. If the answer is ‘‘business,’’ she sug- 
gests that he wear a business suit, light or 


is @ man, 





toward portrait photography and toward the 
personality of the sitter, characterizes the Pat 
Liveright Studio from the moment a prospec- 
tive customer calls to make an appointment. 
When Pat answers the phone, she always 
asks who recommended the customer. If a 
former customer recommended her, Pat makes 
an appointment for a future date without 
mentioning prices. She discusses clothes, if 
the caller is a woman, and always suggests 
that the client bring along a choice of several 
gowns, none of them prinied. Pat also warns 
the prospective sitter against having her hair 
done by a _ hairdresser 


within twenty-four 


dark, depending on his usual preference, 
and a plain shirt, white or colored. If the 
picture is intended for the family, she asks 
if he wouldn't like to bring along a sports 
shirt and like informal 
clothes and always wear them at home; and 
Pat believes that a man’s personality as well 
as his appearance will be more natural in 
clothes associated with him by his family and 
friends. 

Should the caller have heard of Pat 
Liveright only through reading her articles 
and books, or through seeing her byline in 
magazines and newspapers, Pat 


jacket. Many men 


always 





manages to bring the conversation around 
to prices. She is fully aware that her prices 
are considerably above average, 


studio, only to be disappointed because the 
price is above his or her budget. On the 
other hand, Pat realizes that she must charge 
higher than average prices because each 
sitting consumes a higher than average 
expenditure of her time and energy. 

From the initial telephone conversation 
to the delivery of the finished print, the work 
has been done either entirely by Pat, or 
under her close supervision. That means she 
can take fewer sittings than photographers 
who turn over all their production work to 
others, and therefore must charge higher 
prices for the sittings she takes. 

Once the appointment has been made, 
the customer drives up to one of the loveliest 
estates in Short Hills,) New Jersey, a com- 
munity of fine homes. There is a large stone 
house on the grounds. The matching stone 
studio stands a_ short distance from the 
house. The client enters a reception room 
with a wood-burning fireplace, furnished like 
a living room. Portraits are hung on the walls 
in frames, and there are only as many 


pictures as the collection seen in an average 


family living room. 

First Pat and the customer sit in the 
reception room and talk. While they are 
talking, Pat learns in what the sitter is inter- 
ested. She also knows before the conversation 
is over just what purpose the portrait will 
serve, whether for a husband, a class year- 
book, an engagement portrait, a business or 
publicity portrait. The purpose is important 
to the success of the photograph. To take a 
glamour portrait of a woman for a ‘‘Mother’s 
Day” picture, for instance, would probably 
not please her family; but it would please a 
husband who was going into the armed 
forces, or a boy friend. 


A man must have a different expression 
and pose in a portrait that will be published 
to announce his promotion to the presidency 
of a big company, than for one intended to 
grace the living room piano. Once she has 
discovered the purpose, Pat makes sugges- 
tions. If the sitter is a woman, of uncertain 
age, with no claim to being a fashion plate, 
Pat may suggest that photographic make-up 
will improve the picture. Having studied with 
Perc Westmore, the famous make-up artist 
for Hollywood movie studios, she is capable 
of performing feats of nmear-magic with 
make-up. 

In addition, she is an expert hair stylist. 
With comb and brush, freshly removed from 
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PAT LIVERIGHT 


You might know from the unusual background Pat Liveright selected for this portrait that the sub- 

ject is a newspaper man — and he is: Richard Scudder of the “Newark Evening News.’ Contrast 

this with the appropriately theatrical lighting used in portraying actor Edward Everett Horton 

{above right) and the delightful way in which pose and lighting have been combined to empha- 

size the youth and charm of the young subject at lower right. Obviously Pat Liveright “knows her 
38 stuff.’’ 








cellophane wrappers to prove their cleanli- 
ness, she can turn out a beautiful hair-do 
from the least beautiful hair. She also keeps 
a lot of glamour props in the studio, such as 
feather fans, leopard chairs and ottomans, 
and lace and tulle scarfs to drape customers 
who want head-and-shoulder portraits with 
veiled shoulders. 

If a man customer has a heavy beard, 
Pat suggests make-up to hide it, as she pre- 
fers not to spoil the photographic quality of 
her portraits with heavy retouching. 

Over and above the flattery that make- 
up provides for women and men, Pat uses it 
also for correcting bad features. With her 
photographic knowledge of what lighting can 
do, she narrows broad noses with darker 
make-up at the sides. She can also shorten a 
long nose with darker make-up at the base. 
With judiciously placed make-up of a darker 
tone than that used on the rest of the face, 
she narrows a round face into an oval. 

When the preliminaries have all been 
attended to, client and photographer, and 
no one else, neither assistant nor client's 
relative, adjourn to the studio. 

The actual studio equipment Pat Liveright 
uses is comparatively simple. She has a 4x5 
Auto-Graflex camera standing on a Saltzman 
studio tripod. The camera has a_ black 
focusing cloth over the back when not in 
use, and the front is distinguished by the 
longest lens shade, in a rectangular shape, 
that ever graced a reflex camera. This lens 
hood protects a 10 portrait lens, which 
yields a huge image on her 4x5 Tri-X film. 
The cut film is loaded in magazines, and Pat 
usually shoots a full magazine of twelve 
negatives on each sitting. 


Although the studio is brilliant with 
daylight (not sunshine) she uses artificial light 
for most portraits. The lights Pat usually 
employs are two or three 500-watt Mazda 
floods, each in a refiector with four barn- 
doors. For top lighting, especially hair, she 
uses a Hollywood 750-watt spot on a remote 
control boom. Because Pat Liveright is a 
great believer in an upright spine for alert 
poses, she usually places her sitter on a 
truncated column with no back support or 
armrests. 

There are several of these columns in 
the studio, each of a different height, and 
they solve the problem of composing groups 
with several subjects of different ages and 
heights. When photographing a mother and 
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PAT LIVERIGHT 


Two portraits so widely divergent in treat- 
ment that they hardly seem to be the work 


of the same photographer: world-famed 
Albert Einstein and Mrs. Einstein. 


PAT LIVERIGHT 








children, as Pat does frequently, each subject 
is seated on a column of a different height, 
and this enables her easily to arrange them 
in a pleasing composition. 

Pat uses no meter to judge the quantity 
of light because she has learned her own 
lighting system and the reflections in her 
studio through experience. ‘‘One-tenth second 
at F/8 is usually the stop and exposure,’’ 
she explained. But when she turns off one 
of the lights, she opens the lens instinctively, 
just as she stops it down when she adds 
more lights. 

Once she has focused sharply on her 
subject, she moves away from the ground- 
glass and takes up her position close to the 
lens. Even when she changes a light from 
one position to another, she seldom bothers 
to check the effect in the ground-glass. This 
photographer prefers to use her own eyes 
to decide where the light should go in order 
to accomplish her purpose. 


She talks to the sitter a good deal, 
teasing a debutante about her boy friend, 
or discussing child raising with a young 
mother. With business men (and many exec- 
utives in New Jersey come to Pat Liveright 
for portraits) she can discuss almost any type 
of business. Miss Liveright herself is a mem- 
ber of the Chamber of Commerce, and a 
pretty clever business woman. The Governor 
of New Jersey had Pat make his campaign 
portraits. He insisted that she was the only 
photographer he wanted when he was asked 
to pose for a day-long series of candid 
photographs of his family and himself. 

This versatile photographer also is an 
expert at child portraiture; and again she 
has the equipment and experience necessary 
in this field. She is the mother of two small 
boys. Pat never makes advances to her 
young clients. She sits patiently and waits 
for them to come to her. She knows that her 
own young ones were frightened by doting 
admirers who picked them up suddenly, 
made loud cooing noises, or just swooped 
down to play with them. Even young babies 
respond to a quiet person who allows herself 
to be inspected thoroughly, without making 
sudden moves or loud sounds. 

While the average sitting consumes 
about an hour, she has no time limit for a 
portrait of a baby or young child. Pat refuses 
to book another sitting within less than two 
hours after a child portrait is scheduled. And 


(Turn to Page 50) 
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PHOTOGRAPHY FOR TELEVISION 


A Series of Articles 
BY JACK LEWIS 
IV—Shooting a Sample Commercial 


THE PREVIOUS ARTICLE left you at a point where you 


were ready to begin shooting. You have your set 
“dressed,” you have arranged your lights, determined 
your shooting angle and you are “ready to roll.” 


But not yet. There’s a lot of paper work involved 
in the making of a motion picture. This is necessary 
so that you may identify the various scenes in each 
roll of film that you shoot. All the 
entered in 


information you 
the camera log sheet which 
serves oS a@ permanent record of the day’s shooting. 
The sample entry below will enable you to make up 
your own log 


may need is 


sheets: 


This 
picture 


procedure is used and followed until the 


is completed. We'll return to these log sheets 
when you are through shooting and are ready to order 


your work print 

The that appears on the log 
should appear on the film if the two are to be matched 
up. To accomplish this the data 
on a slate and photograph the slate prior to each take 
The slate when filled in will look like the layout you 


information sheet 


you write or print 


will find in the upper left corner of page 42. 
In photographing your slate it’s advisable to get 
as close up to the camera as you can so the data will 





PRODUCTION #136 


CLIENT: CENTRAL LAUNDRY: 


SHEET #1 








FOOTAGE 


DESCRIPTION 





1 18 feet 


Ss 


22 feet 








long shot exterior. 


long shot exterior. 











You can see from this entry that in scene one 
there were two takes made, and that take two is the 
one that will be used. The 
number that the satisfactory. It's 
customary to circle the takes that are to be printed. 


Often you will have more than one take of a particular 


circle around the take 


indicates take was 


scene. A circled take is your answer as to which one 
is to be used. If in doubt, circle both, and later when 
you edit the film use the one you want. 


be readable when you later run your film through the 
viewer. 


Without slates or log sheets you will wind up 


with several rolls of film which only you, or the photo- 
grapher who shot them, could identify. Eventually this 
method leads to confusion. The motion picture art is an 


exacting one, and the methods in use by producers 


are the best devised so far. The information given 


above is standard studio practice throughout the 
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PRODUCTION NO.: 136 
CLIENT: CENTRAL LAUNDRY 
PHOTOGRAPHER: JANES 
FILM: E. K, REVERSAL 

ROLL 1 





SCENE 1 

















industry and should be strictly adhered to. 

And now that your paper work is done you are 
ready to start actual shooting. So let’s get back to 
your script and get to work. Your set is ready, your 
cast in the right position, and you are going to start 
with Scene 4 of the production. First you slate the 
scene and take. 

Next you give the order “ready for take!’ This 
alerts everyone. When you know that everything is 
set, you give the order “Camera!” At this the camera 
man starts his camera to make sure that it’s rolling 
smoothly and is up to speed. It takes a few seconds 
for any camera to get up speed. When the cameraman 
is ready he signals the director who now calls “Action!” 
At this command the cast goes into the action and 
begins the business of enacting the scene. 

These orders or commands are very important and 
should be followed. Lét’s discuss them for a moment 
and see why they are important. You will not be deal 
ing with professional motion picture actors. At best 
you will have amateurs, and more than likely, your 
cast will consist of employees of your client. 

There will be a certain amount of excitement on 
their port when they get in front of the camera. 
Chances are they will be slightly nervous and wonder 
when they start acting. Their nervousness can often 
spoil a scene and cause a delay. To avoid any delays 
or retakes, explain the commands to them so they will 
know what's going on 

Here’s where your ability as a director will pay 
off. What you are after is a scene that will be natural 
and performed smoothly. The big secret of direction 
is to get people to do what you want. You should be 
able to put them at ease. You know that of course. 
As a portrait or commercial photographer you are used 
to dealing with people and know that your best shots 
are the natural ones where your subjects are at ease. 

According to your script Scene 4 calls for a 
medium shot of the girl at the ironing board. You 


have selected your camera angle and know what you 
want. You first go through a “dry run” (without film) 
to see if everything goes smoothly. The dry run serves 
as a rehearsal, and gives you a chance to view the 
action through the camera viewfinder before you begin 
to roll. 


If everything goes smoothly you can get ready 
for the take. You have timed your action so you know 
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how much footage you need. For this scene you will 
need two feet of film to cover the narration. You will 
shoot more than that to allow for cutting, but will need 
no less than two feet to explain your narration. 

You have already established your scene and know 
it's to be a short insert. You want the action to be 
continuous so you get the girl to arrange the shirt so 
she can perform one smooth operation. 

For Scene 5, the close-up showing the collar being 
ironed, you will need a change of camera position and 
angle. All you want to show is the iron and the shirt 
collar. You will have to match your lighting so there 
will be no great contrast between the two scenes. 

You will use a 2” lens to avoid having the camera 
“on top of the subject,” and arrange your composi 
tion to give the full view of the action. Since the nar 
ration here is longer than in the previous scene you 
will have to slow down the operation. 

In the previous scene it was all right to show the 
iron in one smooth stroke. Here you wish to show 
how carefully the collar is being ironed so you have 
the girl do it in slow strokes. This will indicate ‘care’ 
and let your audience see how carefully this operation 
is performed. 

Scene 6 calls for a close-up of the shirt being 
packed in a box. This is a comparatively simple scene 
and is effective in close-up. Remember to have some 
other shirts already in the box before this one goes in. 
For this shot you can also use the 2” lens and a down 
angle. Have the girl pause after she puts the shirt in 
the box so a full close-up of the freshly laundered 
shirt can be seen. Be sure to get her hands out of the 
way so nothing but the box shows. 

Now, for Scene 7, have the box on end with 
the name clearly visible. Here you can go into a 
“zoom” shot where the camera will slowly move in 
to show nothing but the name and address of the 
Central Laundry 

The zoom shot can be quite tricky, and unless 
you have a dolly on which to move the camera in 
smoothly, the effect will be jerky on the screen. So 
you eliminate this by having the camera stationary 
and moving the box close in to the camera. There are 
a number of metheds in which this can be done. The 
easiest is first to get your camera set up for a close 
up of the box. Then move the box slowly while watch 
ing through the reflex or film plane finder. You will 
have a problem in focus here because you will have 
to determine the correct stop to use to keep the 
entire sequence in sharp focus. This can be done by 
carefully watching the action through the reflex finder 
and determining the necessary stop, or it can be done 
the easy way by consulting the table that governs the 
depth of field for the lens you are using. 

That's the most practical way, and is accurate 
Once you know these facts the next thing you do is 
get ready for the action. To make the box move slowly 
toward the camera, mount the box on a piece of heavy 
mount board cut the same size as the width of the 
box, but long enough so one end will protrude. 

Place the mounted box on a very smooth surface 





and have an assistant push the box toward the camera 
by grasping the long side of the mounting board. 
Make sure he is out of camera range and that his 
hands do not show. 

To accomplish this make it a level shot on the 
low side where the camera lens is on a line with the 
copy in the center of the box. You'll find this method 
works quite well, and with a little practice you can 
get good zoom shots this way. 

If you've timed your narration to the action you 
should know where to start your fade-out since this 
is the last scene in the picture. It’s standard procedure 
to start with a fade-in and end with a fade-out 

Now that you are through with the studio shots 
you can proceed to the location where you will finish 
the first three scenes. Your first scene should present 
no difficulties because it’s a straight long shot of 
the exterior. You want an angle that gives you a good 
view of, the doorway because you are going to dis 
solve inte the doorway for your next shot. 

Since this is your “establishing” shot it should 
command attention. A dramatic angle perhaps, good 
lighting, and absolute over-all clarity and sharpness 
will help to make this shot interesting. It's the first 
thing that will be seen on the screen when the com- 
mercial starts, so make it your best. 

It's advisable to avoid any people in the scene, 
sO arrange to have your assistants hold up traffic on 


the sidewalk during the moment you take the shot. A 
wide angle lens will be best because it will keep 
you close to the scene and avoid any street traffic. 

For the doorway shot you may need extra illumi 
nation to fill in the shadows. Here’s where your floods 
come in handy. But be sure that your cable is out 
of camera position. We are of the opinion that you 
are familiar with such types of shots and will not 
dwell on them. 

For the action involving the people walking into 
the laundry with their small laundry bundles, have 
them walk diagonally so they come into camero range 
and into the door. We say people here, all you 
actually need is one person to walk through the door. 
You will go into another sequence once your subject 
is inside the door. 

Bring the camera inside and show her walking 
through the door and up to the counter. When she 
reaches the counter make a short pan to the girl 
receiving the bundle. Go to a medium shot of the 
people at the counter once you have established the 
action of the customer walking in. 

When you finish this shot, you have finished the 
picture. But not quite! All you have is a picture on 
undeveloped film. There’s still'a lot of work to be 
done. We'll take that up in our next article and dis 
cuss the original, the work print, and assembling the 
film for editing. 


ESSENTIAL TO SMALL-TOWN SUCCESS 
By Philip Brenton 


IN ORDER to be successful in a small town a photo 
grapher must become part of the community as much 
as possible, but at the same time should not become 
too closely associated with any one particular group 
in the community, according to W. W. Nuechterlein, 
owner of the Nuechterlein Studio, St. Joseph, Mich 
This, of course, is in addition to doing good work. 

Mr. WNuechterlein§ graduated from the Wincna 
School of Photography in 1932 and started his present 
business the same year. “! had only $500.00 worth of 
equipment and bare ABC's of picture making,” he 
recalls. He was further handicapped by an upstairs lo 
cation, although he was on the main street of the town. 
For the first few years he lived in the rear of the 
studio. 

His ace in the hole, however, was the fact that 
he was a “local boy,’ and a well known one to boot. 
As a boy and as a young man, “Doc’’ Nuechterlein, 
as he was commonly called, had carried a paper route 
helped on a milk route and clerked in a store. As a 


result when he started in business for himself he already 
had many friends and well wishers, and his name had 
already gained some small prominence in St. Joseph 
And the experience he had acquired in dealing with 
people was valuable to him in his new enterprise. 


As the years went by Doc took pains to become 
more and more a part of the community until today 
he is most likely to be the one called when a civic, 
school or club group picture is to be taken. This place 
he has carved for himself in the community is really 
the foundation of his success, and like most worthwhile 
things it has taken years to develop. 

“I never lined myself up with one group or or 
ganization,” he explains. “But | did make an effort to 
be friends with all of them.” Mr. Nuechterlein partici 
pates in the social activities of many different groups, 
but he never actually joins any of them, or shows one 
preference over another. As a result he is accepted by 
all of them on the same terms. The only exception is 
the Country Club, which he joined because it cuts 
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across the memberships of so many local business and 


fraternal organizations. The contacts he makes here 


are beneficial, and at the same time they are not 


limiting, as would be the case if he were to join, 


say, one of the business or fraternal organizations. 


The Nuechterlein Studio has 
take of 


never made the mis 


specializing in any age or sex group in its 
portrait work either. This might be all right in a big 
city, Doc explains, but it 


town. As a 


would be disastrous in a 


small result the studio caters to all ages 


and sexes, and gets along with all of them. Doc makes 
a point of knowing what is going on at the high school 
in the way of games and dances so he can talk intel 
ligently to one of the high school “crowd’’ when the 
occasion arises. He likes young people too, and enjoys 
cultivating them as the 


“customers of tomorrow.” 


Nuechterlein’s success 
the backbone of his 
that 


in portrait work is probably 


business, and it is certainly the 


phase gets the greatest care and attention from 


him. He takes all portraits himself, and has developed 
many ideas and convictions from his years of experi 


ence. He feels, for instance, that his success in taking 


baby pictures stems from the manner in which he treats 
the young subjects. He believes that at home the baby 


is accustomed to hearing a mother’s gentle voice 


Therefore he tries to talk in a voice not too dissimilar 


from what the baby is accustomed to. The baby never 
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had a rattle shaken in its face at home, and it won't 
respond properly to this action in a studio, he thinks 
In taking a baby’s picture Doc is 


gentle, almost to the point of 


always quiet 
being motherly. When 
it actually comes to taking the picture he usually has 
the mother nearby to attract its attention in a natural 
way. 


ana 


with 
talks 
in what 
the children 
humor 


The same practice applies 
plains, to that he 
interested 


children, 
with 


he ex 
the extent 
the child 


The faces of 


the parents 
talk 


portraits 


and gets they are 


ing about. in his 
show 
And 


cause he gains the 


usually interest or because of this tech 


nique. they are always completely at ease be 
friendship and confidence of the 
child before he does anything elase. Each child gets 
a toy to interest him while his picture is being taken, 
and when he leaves he is permitted to take the toy. 


Recently he was brought a problem subject, an 
excessively timid boy of about four or five. The lad 
had already been to several other studios, but had been 
frightened by the procedure. Doc gave the boy a puz 
zle to work out and then practically ignored him for 
a while. Finally he discussed the problem of solving 
the puzzle briefly with the boy and then seated him 
for the picture. By this time all nervousness was gone, 
and the pictures were excellent. 


He gets animation and interest into the faces of 





his adult subjects by talking to them and controlling 
the conversation. He never gets the subject to pose 
and then makes the exposure, because he knows this 
creates stiff, unnatural pictures. Rather, he engages in 
conversation of an agreeable nature. Agreement makes 
for good expression, he explains. He is always careful, 
also, not to ask a question that calls for a negative 


answer, as a person's expression is not as pleasant 


as otherwise under these circumstances. Whenever pos 


sible Doc tries to find out something about the person 
whose picture he is going to take (in case he isn’t 
acquainted already) and he has found it easy to get 
good expression when discussing something that inter 
ests the subject. 

The reason babies usually photograph well is be 
cause they don’t realize they are having their pictures 
taken, claims Mr. Nuechterlein. He tries to get his adult 
subjects off guard when the picture is snapped to se 
cure the same results. He uses the same technique in 
his group pictures, except that here he tries to have 
a uniform expression for the whole group. That is, os 
in the case of wedding pictures, he gets one serious 
but pleasant picture of the group, one with them smil 
ing, and one hilarity. The 
strives for is to have all expressing the same emotion 
as much as possible. 


showing real effect he 


The business principles by which a man operates 
are if anything more important in a small town than 
in a larger city. For one thing people pretty much 


know each other, and for another you have to keep 


doing business with the same people ali the time. So 
when Doc says “the customer is always right’ he ha 
to stand back of it. “No matter how trivial the com 


plaint we are always ready to make it good he 


states. 


And he does another thing the customers like. He 
doesn’t require any deposit when a portrait is made 
and actually delivers the proofs without a penny 
changing hands. “Why ask for a deposit when you 
guarantee satisfaction and are confident of giving it? 
he asks. When the customer orders the finished prints 
he is required to pay half of the bill. “I do this mostly 
because paying half at a time makes it easier for the 


customer,’ he states 


The Nuechterlein Studio doesn’t do much adver 
tising in the usual sense, although it runs an occa 
sional shot in the local paper, especially at school grad 
vation time and other special days. It does the photo 
finishing for most of the drug stores in the area, and 
the firm name appears on each package of print 
Whenever Nuechterlein photographs some outstanding 
person he sends a copy to the local paper for future 
use. This service is much appreciated, and the paper 
is always glad to reciprocate by giving him a free 


plug when possible. 


“Every form of advertising has value,’’ asserts Do 
“but an exceptional picture will bring in more busines 
than any other promotion. Let someone else tell ‘em 


how good you are.’ 


NUECHTERLEIN 











We pay, on acceptance, $1.00 or each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











CLOTH HOLDER FOR USE WHEN DISSOLV- 
ING HYPO 


BY JAMES H. GOULD, HAWTHORNE, CALIF. 


Build the triangular frame shown in my rough sketch 
from only three strips of 1x2’ scrap wood, slip two 
layers of cheesecloth over it, pull the cloth over the 
frame and under, tack to each under-side with three 
small tacks, and you have a gadget that will fit over 
most sinks and tanks. You can slide it away or hang 
it up somewhere and forget about it until the next time 
you have to dissolve hypo. When that time comes you 
will no longer need to tie a cloth sack around the tank 
or hang one in the sink to dissolve the hypo. This is 
always ready for instant use and if you will rinse the 
cloth out thoroughly after each using it will never 
tear away from the frame or require replacement. | 
generally place about 35 pounds of hypo in the cloth 
at once and run water in through the hypo with flex 
ible rubber tubing. The idea of the triangular shape is 
so you can easily keep an eye on the level of the solu 
tion if you are mixing into a tank and because it 
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also requires a little less material (and is less trouble 
to make) than a rectangular frame. The latter will do 
about the same job except that you can’t watch the 
level of the solution as it climbs in a@ narrow tank 
while the hypo is dissolving in the cloth. 


INEXPENSIVE DARKROOM SINKS 
BY ROBERT A. STEFFENS, CARBONDALE, ILL. 


In the absence of large stainless steel sinks for a 
production laboratory, the photographic service of 
Southern Illinois University at Carbondale has proven 
that well-constructed sinks can be made by a com 
petent carpenter out of marine plywood, sealed at 
the joints with marine glue, and daubed at the seams 
with roofing tar. In continuous use, such sinks have 
been leakproof and inexpensive. 


WAX KEEPS LENS MOUNTS UNSCARRED 
BY KENT BELLAH, SAINT JO, TEXAS 


Slip-on type lens shades often mar the lens mounts, 
especially if they happen to fit rather tightly. This can 
be prevented if the lens mount, and that part of the 
shade which makes contact with it, is lightly waxed 
occasionally. Automobile paste wax is entirely satis 
factory. Be careful to wipe off all the wax possible 
with a clean cloth. This is also a good treatment for 
keeping the exteriors of shutters and other metal 
equipment looking new, especially when figures and 
numbers are enameled thereon. 


(Continued from Page 20) 


Balanced Lens Co., 6608 Selma Ave., Hollywood, Calif 
whose demonstrations of lenses corrected with Garutso elements 
have met with much interest on the Coast, have given us the 
following information which we think important enough to 
pass on to our readers. In general the Garutso principle is a 
corrective method which can be applied to photographic and 
other lens assemblies. The addition of the Garutso elements 
brings a number of advantages to standard lenses and the 
better the quality of the original lens, the better the final 
result obtained by adding the Garutso elements. The corrected 
lens is used in the same mounting and its use is the same 
as before except for making the best use of the added advan 
tages. These are increased depth of field at the same aper 
ture, and reduction of the vestigial spherical aberration of 
the conventional lens. The increased depth of field is obtained 
ot wide apertures and even for long focal length lenses is at 
least doubled at points close to the camera while giving a 
progressively larger increase of depth at further distances 
The point at which the unlimited depth is obtained is much 
closer to the camera as a result of the Garutso correction 
Along with the reduction in the vestigial spherical aberration 
other advantages have been observed, among them enhanced 
definition and contrast of images, reduction of distortion at 
wide apertures with short focal-length lenses, uniform coverage 
of the negative (especially apparent with wide-angle lenses) 
and, in general, increased plasticity and quality of the photo 
graphy. Transmission tests have shown that the Garutso cor 
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New fluorescent 
Omegalite head for 
Omega D-2 condens 
er-type enlargers 


particularly useful for portraiture, wedding shots or wherever 
softer prints are desired as it prints three-fourths of a paper 
grade softer than incandescent and condenser lighting systems, 
in addition to minimizing dust, scratches and retouching. Has 
high starting speed and consistent light output even when 
constantly shut on and off, eliminating need for shutter 
permitting operation with timers and foot switches Unit 
houses G-E Circline fluorescent lamp in ‘‘Integrating Sphere,‘’ 
inside of which is coated with highly reflective paint thus 
greatly multiplying light before it passes through negative 
Life of lamp is 1,000 hours, replacement cost only $2.48 tax 
included. Omegalite, as conversion unit, costs $49.88, tax 
included. (Illustrated 


Exakta Camera Co. is now introducing another member 
of the famous German Exakta family of cameras — the 35mm 
single-lens Exa reflex, made by the lhagee Camera Works 
Although a new importation the Exa is well-known abroad 
ond its use and operation are therefore discussed in detail in 
the Modern Exakta Guide & Reference, by the writer and Dr 
K. §. Tydings, just about ready to come off the press. (Il/lu 
trated) 


The 35mm single-lens 
Exa reflex camera 


Three Dimension Co.’s latest, TOC Stereo Viewer, is 
battery-powered viewer for standard 1|1%x4 stereo slides. Hos 
two-position Lucite switch which may be held down or locked 
in “‘on*’ position; shows red warning light when turned on 
Focusing system is binocular type. Small, light, moulded of 
smoothly rounded black plastix price is $12.50 complete 
with two standard-size batteries which provide brilliant, even 
illumination. Case, including compartment for 30 slides, $4.75 
additional. (illustrated) 


The TDC battery-pow 
ered stereo viewer 
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Sawyer’s, Inc., makers of View-Master Stereoscopes, Pro 
jectors and Reel Discs (mentioned recently in our stereo 
column), now have in production View-Master Personal Stereo 
Camera, for 35mm color film, to have matched 25mm F/3.5 
coated anastigmat lenses with which anyone will be able to 
make View-Master stereos and mount them in his own reel 
discs, as cutting and mounting kit will also be available. Other 
accessories will include flash attachment and camera case 
New camera will be precision-engineered instrument of alumi 
num die-cast construction, says Sawyer’s president Harold J 
Graves. Neither release date of camera mor price are yet 
announced 


Ercona Camera Corp., 527 5th Ave., New York 17 
presents two new, improved lloca 35mm cameras. Iloca |-A 
now streamlined, has double exposure prevention, optical view 
finder, shutter release on camera body, automatic exposure 
counter with transparent protective cover. Lens is coated F/2.9 
llitar in Vario It shutter, synch. for conventional flash and 
with speeds to 1/200th. Price $44.95. With Prontor VS shutter, 
speeds one to 1/300th second, self-timer, synch. for all shutter 
speeds and with provision for all flash bulbs — $59.50 
lloca = II-A, otherwise similar, features precision-constructed 
coupled range finder with single window for viewing and 
focusing, fingertip body shutter release, recessed exposure 
counter, self-timer; is fitted with F/3.5 coated Ilitar in new 
fully synch. Prontor VS. Both are imported from Hamburg 
Germany 


George Crespin 


Continued from page 26 


process. But when the depression came, the market 
for expensive textiles evaporated. Crespin turned to 
photography for support and the camera has never 
failed him from that time to this. 

During the greater part of his career, George 
Crespin has worked in advertising. He has been doing 
magazine photography for only a year and a half. 
“| really like advertising photography better,’ the 
photographer said. “Most advertising agencies give 
you a layout. With a layout you may not have as 
much opportunity for creative self expression as you 
do when working without one, but you have greater 
peace of mind.’ That is what Mr. Crespin said, but 
it is difficult to reconcile his words with the creative 
type of still life he does regularly. 

When given ten different kinds of children’s 
shoes to photograph in color, Crespin drew a hop 
scotch game on white paper, with spaces numbered 
from one to ten. Then he put a shoe in each space, 
and photographed the set. Even that was easy in 
comparison to a photomontage that he did in color. 
The picture was made as a cover for a knitting booklet 
and there were fourteen knitted items in various colors. 
Crespin made a sketch first. Then he drew an outline 
on his ground glass. Finally he made fourteen different 
exposures On one transparency. 

In another unusual photograph, Crespin was given 
a variety of beach shoes in bright colors. He photo- 
graphed the shoes in color, and montaged them 
against a black-and-white picture of a pair of lovely 
legs whose owner was wearing beach shoes. 

The technique that Crespin uses in obtaining his 
interesting effects is completely flexible. He takes 
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Pictures with several jumbo-sized lights — or with a 
single small lamp. He uses a Rolleiflex — or an 8x10 
view camera. For most photography, however, he 
employs the usual 750-watt spots and 500-watt floods. 
Very often, these are supplemented by Dinky-Inkies to 
highlight sections that he wants to feature prominently. 
Sometimes Crespin uses only reflected light in order 
to obtain a shadowless effect. 

For color work Crespin uses Ektachrome almost 
exclusively. In addition to the fact that Ektachrome can 
be manipulated more easily by the photographer, 
Crespin points out that even its disadvantages are 
an asset in advertising and magazine photography. 
“Ektachrome is less brilliant than Kodachrome,” he 
said, “but most of the material provided for advertis 
ing and magazine photographs is exceedingly con 
trasty. The Ektachrome makes them less contrasty.” 
Mr. Crespin then compensates for the lesser brilliance 
of Ektachrome by lengthier development. 

It is almost a necessity, in George Crespin’s 
opinion, for an individual photographer to standardize 
his photographic materials. Only a large commercial 
outfit usually has enough technical assistants to handle 
several types of color film. 

When photography became his profession, instead 
of his hobby, Crespin looked around for other leisure- 
time activities. He found them in gardening and 
interior decoration. His home is at Jackson Heights, 
Long Island, and every fine holiday finds him digging 
in the earth. ‘The flowers | raise aren‘’t pretty enough 


Making Senior Class Portraits? 


You Can Double Your Profits with 


FRIENDSHIP PHOTOS 


Once kids start exchanging pocket-size prints (2'/2x3% inches) 
of their senior pictures, you'll have a bonanza on your hands! 
And no work — just send us a negative and we'll make them 
for you, in lots of 20 prints or more of each subject, at only 
3%c each. If you prefer, we'll make the negative at 50< 
additional. Minimum order, 100 prints. We'll send you samples 
you can show — from then on the extra profit will come easy! 


KIER PHOTO SERVICE 


1265 W. 2nd St. Cleveland 13, Ohio 








HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 


IT WILL BE featured like the Blue Ribbon 
Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 


WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs will be returned 
and the makers will retain all other rights to 
their use or future sale 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO 
GRAPHER may compete. 

. No one may submit more than three photo 
graphs. 

. Entries must not have been published or 
exhibited before. 

. Entries must be black-and-white, 8x10 or 
larger, unmounted and mailed flat. Please use 
photomailers. 

. Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


FOURTH CONTEST 
CLOSING DATE is December 15, 1951. 


FROM ENTRIES RECEIVED between September 
16 and December 15 the judges will select Blue 
Ribbon Photographs for February, March and 
April. 


ALL NON-WINNING entries will be returned as 
soon as contest has been judged; winning photo- 
graphs as soon as halftones have been made for 
each month; checks will be mailed immediately 
following the judging 


LET’S HAVE YOUR ENTRY 
—WNOw! 
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QUANTITY PRINTS 


Don't turn down quantity print orders. 
for you at a price that will show a 
Service and quality guaranteed. Typical 


Let US do them 
handsome profit. 
prices: 

Post Card 
IM $24.00 


8x10 
$50.00 $75.00 
5M 22.00M 40.00M 70.00M 


Write for samples and complete price list so you're ready 
to quote on the first sample job that comes along. 


SPECIAL DISCOUNT FOR PHOTOGRAPHERS 
KIER PHOTO SERVICE 


Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 


5x7 








REVOLUTIONARY GARUTSO METHOD 
CORRECTS 
YOUR STILL LENS 
increasing the definition, tonal quality 
depth of field in your photographs 


Write for f 


cna 


BALANCED, LENS COMPANY 


DEPT. P, 6608 SELMA AVE., HOLLYWOOD 28, CALIF 








for pictures,” he admitted, 
digging, 
shop. There he made the wood paneling for his 


“but I like When 


machine 


to dig 


he isn't he’s at work in his own 
home 
and carved it by hand. He also built a good part of 


the furniture. 
Another that 


For the past seven years he has devoted three nights 


activity Crespin enjoys is teaching 
a week to teaching commercial and color photography 
at the School of Modern Photography. George Crespin 
insists that he dislikes to “keep hours,’ and appoint 
ments. The busy schedule he does keep indicates that 


he doesn't like free hours either 





BROKEN FILM HOLDERS REPAIRED 
HOLDERS MADE LIKE NEW 
4x5 and 5x7 Holder , 
8x10 Holders 
Send for price list 
National Film Holder Co., 
2330 N. St. Mary’s St San 


Inc. 


Antonio, Texas 








Serice to the Profession 


Stu- 
Copy and Restoration 


High grade enlargements for Portrait and Commercial 
dios, any size and color. Difficult 
work from any photograph with guaranteed delivery 
celor work on portraits, exquisite Minictures 


Fine 


Attractive Pencil 
and photographs 


and Pastel Sketches from your negatives 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists 


Write for Price List 


BLUM’S PHOTO ARTS 


1021 N. Wells St Chicago 10, III 
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SPECIAL” ELECTRIC RETOUCHING 
AND 


ETCHING MACHINE 
$250.00 
Convenient 
Used, endorsed by 
fessional retoucher 
1/3rd the time, users 
Satisfaction guaranteed 


Write for full deta 
WILLIAMS CO., MOLINE 


value for only $125.00 


easy ryment term 
tudio ana 
Better ork 


report 





Liveright 


ry > iron Mag 


the baby or young child is always photographed after 


his regular nap There plenty of toys 
books for children of every age in the studio 


time. ore and 
After the sitting, the films are developed normally 


and then Pat, the She 


all her the work 


retoucher, goes to work. does 


own retouching and tries to keep 


down to a minimum 


graphic 


in order 
she New Coccine on 
almost every head of hair, regardless of its 
blonde Miss 


‘even if 


to preserve true photo 
quality. But does use 
color. “A 
wants to look lighter,” Liveright said, 
she 
the highlights 


look 


is already platinum. As for a brunette, 
brought out by New Coccine 


both to the 


seem to 


entirely natural, sitter and the 
family.’ 

The customer chooses one or more from a selection 
of about 


spotted, 


twelve retouched proofs. By the time the 


waxed prints are finally delivered, Pat has 
invested many hours of time and plenty of hard work 
in the enterprise. “I between 


came to the crossroads 


quantity and quality several years ago,” Pat Liveright 
explained. “It was either a case of raising my prices 
beyond what most photographers charge and continu 
ing to do my own shooting and finishing, or keeping 
prices down to an average level, and allowing 
assistants to shoot and finish to enable me to turn out 
a larger number of sittings a day.’ She paused for a 
like photography 
too much to let it get out of my hands,” she 
“That's why | decided to 


that | 


moment, then smiled. “! guess | 


continued 


limit the number of sittings 


and turn out work can truthfully sign Pat 


Liveright.”’ 





TOO LATE TO CLASSIFY 


SALT LAKE'S most elaborate portrait 
by photographer for himself 
ncluding several complete large 
mirrors, lavatories. Beautiful room, plus floral 
and apartment. Choice location near university 
fastidious clientele. Write Inland 
Drive, or phone Bartlett 7-213) 


PHOTO MOUNTS 


EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 


NU-WAY COMPANY “vt: fe 


circular. 
Box 113 West Toledo Station 
1913 Sylvania Ave. (rear) & 4148 Monroe St. 
TOLEDO, OHIO 





studio (building 
Everything needed for 


make-up 


designed 
perfection 
rooms plate gla 
reception 
draw 


Realtors, Highland 














WE PAY HIGHEST PRICES | | Migl@Wialelfo)s Sats NL i) 
USED, DISCARDED FILMS, ALL SIZES WE MAKE IT LOOK LIKE NEW—AND SAVE YOU MONEY 


write for quotations or ship to 


PLASTOFILM, INC. | Our highly efficient production methods enables us 


to offer this service at relatively low cost 


Wheaton, Illinois 
Manufacturers of Reclaimed Acetate Sheets, Qx5:..+« fies 
Pass Cases, Photo Loose Leaf Sheet Protectors. 1} Sax7.eee 1.50 
| ALSO OTHER SIZES REBUILDING EXTRA 














Repair and Rebuild studio equipment 


SALON OIL PORTRAITS | For Sale: Holders - - - Bellows 


WRITE FOR PARTICULARS 





Portraits of distinctive quality; life like color and texture— 
executed entirely in heavy brush work and giving a full oil 


appearance Most effective results on your QL, L or tapestry | ake) ic FMA N. 


ane aie kciegon I PROFESSIONAL CAMERA REPAIR SERVICE 
DORO a Sooo STEPFORD 534 BUSHWICK AVE., BROOKLYN 6.,-N. Y. 
41 W. Notre Dame St Glens Falls, N. Y 








_ GS 
8x0. CENTURY Studio camera, 8x10, 5x7 Aliding backs, white Low Priced School & Club Folders 
camera and stand, all parts chrome on _ both 11” =6Ff4.5 | PHOTO MOUNTS 
Wollensak Velostigmat, Packard  strobo shutter vignetter | Send $2.00 for large variety sample 
$395.00; new 4x5 Crown Graphic, 135mm F/4.5 coated Ektor, | assortment folders and easels 

flash Supermatic, Heiland sync., R.F., case, $195.00; 5x7 Musical, Non-Musical, 
Eastman Autofocus, reducing attachment, easel, lens, $195.00; | ALBUM Wedding, Baby, 
Beattie 8-tube 20-watt fluorescent, $85.00; Olsen 8-tube 30- | Confirmation 

watt fluorescent, $95.00; Wollensak Vitax 16” F/3.8 Studio | JOSEPH ROBIN 

shutter and Packard strobo = shutter $145.00; new model | 262 W. 22nd Street, New York 11, N. Y., WA. 9-5044 
Pakolarger, complete. Bob Wilcox Studio, 218 W. Adams, | 
Phoenix, Ariz 10-1 


GREETING CARD envelopes, white, 4%x5%, for Eastman 
MISCELLANEOUS ee 0 4y 


4\ax5¥2 deckled paper, $2.00 for 500; $3.50 for 1000; $3.25 
for.1000 in 7,500 lots; postpaid. Prices for larger quantities 
THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc | Samples on request. Stone Bros. Inc 44 Elmora Ave., Eliza 
Kinley. | have been reliably informed that this little 26-page beth, N. J 10-1 
booklet, though printed in 1933, is one of the best and most | 
practical works on this subject, and have therefore acquired the | FOR SALE—Used 8x10 Eastman Master Century Studio camero 
entire balance of the edition. If you want a copy, send me 50c | with stand and al! backs $245.00; used 8x10 Ansco view 
in currency, not stamps and it will be sent promptly, postpaid | camera, $135.00; used 5x7 Eastman 2D view with Packard 
Charles Abel, 519 Caxton Bldg.. Cleveland 15. Ohio 12-f | shutter, $60.00; 16%” Goerz Dogor (Berlin) F/7.7 in barrel 
$195.00; 12” Goerz Dagor F/6.8 in barrel, $129.50; 8x10 
Elwood, gray model, L.N $190.00; new 5x7 Elwood SP2 
enlargers, $104.50; 5x7 used Eastman holders $2.50; 5x7 
used Eastman 4A hangers, L.N., $.85; 8x10 Gennert printer 
WEDDING ALBUMS! Photographer couple's names in. gold! $42.50; 4x5 B&J Press camera with R.F. and 5%” Doppel 
Business aids, et Write Crestwood, Independence 4, Mo anastigmat, $92.50. Mid-West Photo Supply Co., 27 E. Adams 
10-3c | St., Chicago 3, Ill 10-1 
| AM interested in the purchase of established studio or 
studio and camera shop, midwest preferred. Write O-32 care 
this journal 10-1c 


SVENTII , 
ZEISS MIRROFLEX 9x12, absolutely perfect, internally syn EVENT ALLY 


chronized, leather case, $29.50. Seymour's, 249 W. 34th St., 1 Why Not NOW? 
New York 10-l¢ 


= : 3 Slickest Thing You Ever Used 
WOLLENSAK EXTREME wide angle 8x10, 6%”, F/12.5, Betax, _ a : 
like brand new, $43.50. Seymour's, 249 W. 34th St., New : a NICHOLS BABY POSER 
York 10-1 - Write For Free Circular 
LOW COST FOLDERS: 2x3, $2.25/100; 3x5, $3.00/100; 5x7, | "= or Send Check $14.50 
$4.60/100; 1,000 cheaper. Free samples. Penn Photomounts 2 ee 325 Mill St. Bristol, Pa. 
335 Woodland Ave., Glenolden, Pa 10-3c 
PHOTOGENIC SPEEDLIGHT outfit, two lights 8017-6, power 
supply 14F2-A. excellent condition. Best offer. Harold Uding 
Ste. Genevieve, Mo 10-1¢ 
COLOR CAMERAS, National one-shot like new, 3%x4% 
$600.00 and 5x7, $800.00; cases and holders; Saltzman model 
31S camera stand with camera head, $600.00; Saltzman 4x5 
enlarger with Cooper Hewitt head, $500.00; same but 8x10 
$600.00; 1000- to 5000-watt studio lights, props, etc. Sirocco 


ssi bannato “|| PHOTO-CLOTH 


COMPLETE FINISHING SERVICE no paste—no waste—ready cut 
FOR PORTRAIT PHOTOGRAPHERS to convenient sizes 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
a finishing service at reasonable prices. Fine quality 
and fast dependable service. 


pit OSBORNE LABORATORIES 


MIAMI BLDG 505 ELM ST CINCINNATI, OHIO 




















ADDING MACHINES, typewriters, new portables, and office 
size typewriters wholesale discounts. Enclose 1!0c for cata 
logues. Apple, 993 Westchester Ave., New York City 59 10-l¢ 
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BACKGROUND — Reversible 
Cloth — Black & Groy 2-in-1 
96''hx6’ roller $19 
With 2-Stands 34 
Screens to 150‘' wide 
Draw Backgrounds Al! Fabrics, 
Sizes, Colors. Send sizes on 
sketch Write f 
CAMDEN ARTCRAFT CO rite for prices or send film 


7273 Santa Monica Boulevard 
180 N. Wacker Dr., Chicago 6 [ew won © Okel Bi Dept. D, Hollywood 46, California 


PACKARD IDEAL SHUTTERS| ’ BEST EVER SHUTTER 


Sold by Jobbers and Dealers Fully Synchronized 
EVERYWHERE Something new. A behind the lens 
Manufactured only by shutter that opens, closes or makes 
Michigan Photo Shutter Co instantaneous exposures. Operated 
0 A by cable release. Write for details 

170 East Water St. - - - Kalamazoo 2, Mich. giving name of your dealer. 


— NATIONAL CAMERA WORKS 
Distributed by us For over 804 Pine St. St. Louis, Mo 
- years : 




















for 
finer 
tra 
por FOR SALE: 8x! film holders Rebuilt, re-lacquered, light 
tight. Total of 68 Ansco, EK, B&J, $3.00 to $5.00 each 
Johnson, 11943 Martha St., North Hollywood, Calif 10-1 
COLOR CAMERA—Portland electronic color camera, nearly new 
Cost $1,200.00, sell $400.00. Peterson's Studio, 911A Broad 
way, Columbia, Mo 10-1 


WORLD‘S MARKET for lenses. Consult the Old Reliable and 

save money. Lowest prices. All goods sent on 15 day trial 

cash freely returned Big reductions A few bargains 10” 

1g RS oa spend Schneider Xenar lens F/4.5 in Compound shutter, like new 

gh eh > io. $125.00; 12” Wollensak Velostigmat Ser. ti in Alphax synchro 
and 5 models $§ 950 shutter, $150.00; 9%2” Heliar, $80.00; 12” Carl Zeiss Tessar 
siising, ang Regucing Macks, Ay ayeenie fl F/4.5, $125.00; 12” Ross Xpres F/4.5, $100.00; 24” Goerz 
Photographic Dagor in barrel, $300.00; 19” Goerz Berlin Hypor F/4.5 
Equipment $200.00; 16%” Heliar with Packard shutter, $175.00; 14” 
B J | For Over Heliar F/4.5, $140.00 15" Kollmorgen process lens with 
rk prism, $150.00; 12” Goerz Apo Artar in barrel, $135.00; 19” 

ul e & ames, nc. 53 rears Goerz Dagor in barrel, like new, $300.00; 10%” Ilex Photo 
321 S Wabash Ave,Chicago 4, 411. USA plastic F/4.5 in barrel, $45.00; 6%” Schneider Angulon F/8 
in barrel, $40.00; 12” Turner-Reich F/6.8 triple convertible 

in Betax shutter, new, $160.00; set of four Turner-Reich 

Increase your lenses giving nine focal lengths from 8” to 28”, in Compound 

sales of shutter, $140.00; Ansco 5x7 Universal camera, new, in case 

regular $149.50, $110.00; Ansco Universal tripod, new, reg 

MINIATURES ular $67.00, $45.00; 11'%” Wollensak Verito in shutter (shut 

with Levi Cases ter defective), $40.00; 8%" Goerz Berlin Dogmar, $75.00; 

12” Voigtlander Heliar F/4.5, $120.00; 12” Voigtlander Helior 

and Lockets F/3.5, like new, $165.00; all sizes Korona cameras from 4x5 to 

12x20 at cut prices. Hundreds more. Send for big list of lenses 

® State requirements. Fifty years without a displeased customer 

Joseph Smith, 735 Fulton St., Brooklyn 17, N. Y 10-1 


See your dealer or write us for details.DEPT. PF10O 


Hlustrated catalogs WANTED—THREE all around men to form corporation. | need 


upon request help to run portrait studio, finishing plant, school photos 
and rood crews. Salary above average. References required 


THE J. LEVI Write M-28 care this journal 10-1 
PORTRAIT, COMMERCIAL photographers, speed up your print 
COMPANY production 25% or more with an inexpensive addition to your 
present darkroom equipment. Write for literature. The B.M.D 
16 West Mt. Eden Ave Mfg. Co Box 486, Lakeview, Ohio 10-1¢ 
New York 52, N. Y 





Wyman Gold Stamping Machine 


Gold stamp your portraits, albums, 


DRY MOUNT PHOTOS [imp || ; vvpokey 


Stamp in Gold, Silver, or Colors 


5 TIMES FASTER! |Z See your dealer, or write to 


WYMAN ENGRAVING COMPANY 
36 Washington St Boston, Mass 





WITH NEW IMPROVED 


FOTOFLAT 


DRY MOUNTING TISSUE AIR Sd 
Write for samples. y Jt wre.co. ""e 
SEAL, INCORPORATED WOLD AIRBRUST aco 8 | Cots 
SHELTON, CONN. ws v8 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 





Organization Dates City Headquarters For Information 
Hotel Write 





Photog. Soc. Oct. 10-13 Detroit Book Laverne Bovair, Reg. Chrm., 
of America Cadillac 3809 Hazelwood Ave., 
Detroit 6 





Oklahoma Photog. Feb. 9-10, Oklahoma City Biltmore James F. White, Sec., 
ssn. 1952 Box 1236, Seminole 





Texas Photog. Feb. 16-18 Houston Rice Mrs. Jay Litterst, Pres., 
ssn. 2007 Polk Ave., Houston 





Missouri-Illinois Mar. 30- St. Louis Sheraton Paul Wingo, 405 Main St., 
(Bi-State) April 1 Joplin, Mo., or Louis 
Pavledes, 820 Main St., 
Mount Vernon, Il. 





Southwestern 21-23 Fort Worth Texas G. J. Shrader, Sec., 117 W. 
Photog. Assn. 6th St., Little Rock, Ark. 





Prof. Photog. Des Moines Savery Roland Townsend, Sec., 805 
of Iowa Locust St., Des Moines 





Florida Photog. May 9.2 Miami McAllister Richard Phillips, Sec., 1107 
Assn. S. Florida Ave., Lakeland 











WANTED HYPERGON six centimeter. Will sell hundred twenty OlL COLORING to your specification Priced according to 
centimeter covering 16x20. Steiner, 152 E. 62nd St., New quality desired. Send trial photo if not satisfied, retain 
York 10-1 payment. Lillian Bovenzi, 47 Locust St Rochester 13, N. Y 

10-1« 
EXPERIENCED RETOUCHER smooth retouching and etching 


RETOUCHING AND COLORING Average 4x5, 50c; school-work and proofs, 25c¢. Negative 


correction and opaquing Prompt service. Kenneth Gordon 


EXPERIENCED RETOUCHER. Careful 4 Age : 321 Church St.. North Syracuse, N. Y 10-1 
. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Blvd., Chicago NEW rarer seeRleens Art Of using, shadow, odding 
4, il. 4-tf third dimension. $2.00 postpaid. Inquire about our coloring 
- service. Professional Color Service, P. O. Box 693, San Diego 
RETOUCHING ~— HIGHEST quality Three-separation, also 10, Calif 10-Ic 
black-and-white. All work guaronteed. Mrs. D. H. Gaines, 
P. ©. Box 1105, Homestead, Fla. 9-bc 


RETOUCHING FOR the trade. 25 years experience. Prompt ba 99 to leaky sinks, trays, tanks 
service. Try me. Warner Enlund, 1164 Prendergast Ave., ay and sloppy floors. Use 
Jamestown, N. Y 9-2 Probus Paint and you do 
HAND COLORED portraits. Write to Keystone Art Studio, 218 much more een “ue _ goednye to messy conditions. You 
Roberts Bidg., Jamestown, N. Y. for information. First class prolong the life of darkroom utensils — save time — save 
work. 10-1c money — save temper — and have clean, dry workrooms 
Ask your photo supply dealer for descriptive circulars, or write 














FINEST OIL coloring. Prompt and reasonable. Send sample 


Mildred Hagberg, 406! Glenlake Ave., Chicago 30, III. 10-2c WOLFF & DOLAN 5550 CALIFORNIA STREET 
SAN FRANCISCO 21 


LET ME do your coloring for you. Transparent and opaque 
Send print for free sample. Mrs. Leo Howald, Holt, Mich. 10-1c 


EVERY INSTRUCTOR AN EXPERT... bap preaKs 


... inthe fields of PORTRAIT, 
COMMERCIAL, FASHION BEFORE 


and DIRECT COLOR photog: they happen}-- 
raphy, CAMERA MECHAN- 

ICS and REPAIR. Every grad- 

uate — men and/or women — 

qualified for a professional job. 

Modern equipment, low tuition, 

dormitory facilities. Send today ‘ 

for free booklet P, RUIMORIZED 


Y PAKO Mast 
¥ R 0 G R E S bY : V E pce 
SCHOOL OF PHOTOGRAPHY Help Prevent Them 


186 SHERMAN AVE., NEW HAVEN 11, CONN. 
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UNIFORM-SPEED 


SHUTTER ATTACHMENT 





T. E. HALLDORSON & 


Speed 


PACKARDS 


HALLDORSON PRODUCTS 


FLEXIBLE NECK 
HEAD SCREENS 


A STUDIO NECESSITY 








Also 
STUDIO LAMPS 
PROOF PRINTERS 
PRINT DISPLAYORS 





Lock Box 





es 


=55, Wilmette, Il 








See for yourself what a dif- 
ference it makes when your 
portraits have the added eye 
oppeal of Chilcote products. 
The design and finish capture 
your customers’ enthusiasm 
build bigger orders. Choose 
Chilcote and be sure 


Are you recemwing 
tron, MOUNTING $4 


new pub 


enjoy it Write for a 


Thc CHILCOTE CO. 


2140 SUPERIOR AVE., CLEVELAND 14, OHIO 


Send for full information and latest catalog 





Send for free specimen copy of our 
monthly magazine 
SNAP SHOTS 
containing bargain lists. 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 











THAYER & CHANDLER /. ; 


for the particular ortist <i 
SEND FOR CATALOG fam 
Number 52 


910 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS 


EXPERT NEGATIV 


*quirements at reasonable rate Ma 


Charles Silom Pho 
York 16 
QUALITY OlL 
Clara K 


E retouching; etching. Done to you exact 
order Prompt delivery 
to Retouching Service, 416 4th Ave., New 
a. 

5x7, 50c. Prompt service 

Cedar Rapid +] 10 





The insertion o 
carries with if 
to answer every 
@ postcard, and 
The publishers 
eis fail to acco 


HELP WANTED 


advertisement under ‘‘Help Wanted’’ 
the obligation on the port of the employer 
response to his advertisement, if only with 
to return samples of work, etc., promptly 
will appreciate being advised when employ 
ra this courtesy to employees 


f on 








DARKROOM MAN 
handie volume 

entra 

are this 
ONALLY 


ever 


WANTED- 


prominent 


RETOU 
working condition 
»male 
are this journal 
WANTED 


r 


Prefer 


N de-line repr 


able r facturer 


etter; y onf 
th jour 
WANTED 
Good 
Studio 


RETOU 
paying ¢ 
Delaware 
PHOTOGRAPHER 
fetail. Write or 


GLAMOUR PHOTOGRAPHER and business man 


tudio orgest a 
Woman owns 
are th journa 
WANTED 
albums Full or 
Avenue B 


WANTED 
tudio. Sample 


Studio 


Edstrom 


modern tudio n 


State experience and marital status 


AGGRESSIVE 


$300.00 


SALESMAN to sell complete line of 


operate occasiona 
rinting; state experience 
Ohio. Salary $75.00 to 


journal 


KNOWN 


manufacturer metal and 
lobbing 


salesmen 


wood photo 


a attractive territories Please give 
other line 


Write G-93 


number of arried 


of all materials are thi 

10-1 
CHER apable of general studio work n 
central New York 


excellent Living quarters will 


state. Pay and 
be arranged 
Write H-93 
10-1<« 
SALESMAN for Southeastern territory 
esentation but permanent position with reput 
of mountings. Send full information in first 
dence will be respected. Write X-200 care 
10-tf 

projection work of good quality 
Cubber! 
10-1 
and help with general studio 
Winona, Minn 10-1 
35-45 
mid-western tie 
Write H-946 
10-1 


CHER-Printer 

capable man or woman 
TO take 
all Edstrom Studio 


sitting 


manager 
nd finest in one of large 
monthly guarantee-plus 
photograph 


art time. Universal Bookbindery, Inc 815 


San Antonio 6, Tex 10-1« 


EXPERIENCED color artist to do 


work outside of 
desired. We will send portrait for coloring 
69 £. 4th St., Winona, Minn 10-1 








Why Do Your Own Coloring? 


Many leading professionals cut expense and make more money by letting us do the 
Airbrush and oil coloring in three grades; also Hand 
Pastel and Heavy Oil Paintings. For complete details see our catalogue, which we'll 


coloring on their own prints 


mail on request. 


The Walter Gaehler Co. 
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SYRACUSE 2, N. Y 


104 SO. STATE ST 

















Professional Dealers Who Want Your Trade 


AKRON, QOHIO-—Metzger Photo Supply Co 109 
Main Street; 52 East Mill Street 


ALBANY 7, N. Y.—Camera Exchange, Inc 16 State Street MINNEAPOLIS 2, MINN.—Eastman Kodck 








MILWAUKEE, WIS Eastman Kodak Stores 
Milwaukee Street 
Store 
AUSTIN 21, TEXAS—Capital Photo Supplies, 2428 Guadalupe South Sth Street 
Street NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 
BALTIMORE 1, -MD.—Eastman Kodak Stores, Inc 309 North Street 
Charles Street NEW ORLEANS 9, LA.—Eastman Kodak Stores, In 928 Canal 
BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue Street 
BALTIMORE, MD.—Moryland Photo Stock Co., 219 North Liberty NEW YORK 10, N. Y.—Alco Photo Supply Corporation, 902-91 
Street Broadway 
BOSTON 10, MASS.—Eastman Kodak Store 22 Franklin NEW YORK, N. Y.—Eastman Kodak Stores, Inc., One West 39th 
Street Street, New York 18, N 
BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street NEW YORK CiTY—George Murphy, Inc., 57 East 9th Street 
BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street 
CHICAGO 2. ILL Eastman Kodak Stores Co., 133 North Wa PHILADELPHIA 7, PA.—Eastman Kodak Stores, In 1020 Chest 
bash Avenue nut Street 
CHICAGO, ILL Mid-West Photo Supply Co 27 East Adams PITTSBURGH 22, PA.—Eastman Kodak Stores, In 
Street Street 
CHICAGO 6, ILL.—Norman-Willets Co., 316 West Washington PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 
Street ST. LOUIS 1, ,MO.—W. Schiller & Co., Inc 1109 Locust Street 


CINCINNATI, OH!O—Eastman Kodak Store nc 27 West 4th SAN ANTONIO TEXAS—Southwest Photo Supplie 403 Ave 
Street nue E 

DALLAS, TEXAS—Eastman Kodak Stores, Inc Akard SAN FRANCISCO, CALIF.—Eastman Kodak Stores, In 216 Post 
Street, Box 1710 Street 

DENVER 2, COLO.—Eastman Kodak Store Ir 5 Cal SEATTLE, 


WASH.——Eastman Kodak Store r 319 Fourth 
fornia Street 


Avenue 
DETROIT, MICH.—Eastman Kodak Stores, in 1055 Wayne SYRACUSE 2, N. Y 
Street Warren Street 


TOLEDO, OH!IO—George L. Kohne, |! 602 Street 


—Francis Hendricks Co 339 South 


INDIANAPOLIS, IND.—The H. Lieber Company, 24 West Wash 
ngton Street S GTO ae = 
) . WASHIN Ni, Fuller & d’Albert, | BIS Tenth 
——- CITY, MO.—Eastman Kodak Stores, Inc 010 Walnut Street, North West 
ree 


LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South WICHITA, KANS.—Lawrence Photo Supply 
Hill Street Douglas 


MEMPHIS, TENN.—The Memphis Photo Supply Co 123-125 WASHINGTON 4, D. C 


—Brenner Photo C 
South Court Avenue Avenue, North West 











STUDIOS FOR SALE DAYTONA BEACH, Florida—Two studios (Lesesne and Coursen 


for sale. Can split up to suit your desires. Framing 





photo 


finishing, portrait, commercial. Sell all or part. W. L. Coursen 
WELL EQUIPPED small studio in college town. Has annual 123 Ivy Lane 10-1 


contract and good baby business. Will sacrifice for $4,000 00 SOCHESTER: Ni ¥i=-Porvall .atudio. Oweer Calilersia. bound 
Write H-94 care this journal 0-1¢ 

Will sell complete equipment and good will and a name of 
PORTRAIT STUDIO — 50 schools, over $50,000.00 volume, distinction, reasonably. Centrally located. Earl Van Duesen 
heavy inventory. Name your price. Have other business interests 453 Seneca Parkway, Rochester 13, N. Y 10-l¢ 
Address Studio, 207 N. Main, Pueblo, Colo 10-1 
FOR SALE: Portrait studio, camera shop, photo-finishing, 
eastern states. Interesting proposition to one who can qualify 
Some cash needed and references as to ability, honesty, etc 
required. Good opportunity for young, industrious couple. Re 
ATTRACTIVE, NICELY equipped, Florida’s best east coast city tiring after long years of work 
Assured income; one season will repay. Write P-73 care this Write C-49 care this journal 
journal 


n 
LEADING STUDIO in Ohio town of 50,000. Fully equipped 

fine location, low overhead. Immedicte possession. Write H-95 
care this journal 10-1 


Will help as long as necessary 
10-1 

A SUCCESSFUL STUDIO, long established 

STUDIO IN central Kansas city of over 30,000, in same loca location, low overhead, college and industrial town (60 miles 
tion 15 year Fully equipped for all branches of photographic from Cleveland) population 35,000, large drawing 
work. Doing a nice business now and it could be increased pay for itself in six months. Reason for 
a lot by a go-getter. Reason for selling poor health. Price arthritis References exchanged Mable 


$4,500.00 cash. Write L-81 care this journal 10-l¢ owner), 205 E. Main St., Alliance, Ohio 


(25 years), good 


area. Will 
selling, owner has 





ochnau original 





MIRO-STA ee aaa 


Reproduces documentary material (discharge papers, birth certificate 

marriage certificates, diplomas, credentials, legal papers, etc.) with 

out the use of films; gives direct positives on projection paper 
PREPARE NOW—FOR A FILM SHORTAGE 

Unit fitted with special high luminous front surface mirror, ren 

dering perfect reflection. Dealer Dis. — 40% — 2 units or more 


(Yor F370, | ok ee ee 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per Count each word or number including name and address and 
word; Minimum charge $2.00 if box number is wanted, add five words. Terms such as 5x7 
ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; F/6.3, 5%", $10.00, etc., each count as one word 
Minimum charge $3.00 DATE OF PUBLICATION: All advertisements received up to the 
FOR ANSWERS IN OUR CARE: Add five words plus 50c add first of any month appear in the issue which goes into the 
tional for box number and forwarding inquiries. Requests for mail the 5th of the following month 
or offers to send photographs, samples, et are not permitted FOR MORE DETAILED INFORMATION concerning our Der 
in box number advertisements System, Confidential Service, etc., write for rate card 
CASH MUST ACCOMPANY ALL ORDERS MAKE ALL CHECKS PAYABLE, ‘and address correspondence 
HOW TO FIGURE THE COST: First two words of each adver Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 
tisement are set in capita no other splay being permitted Ohio 





NATIONALLY KNOWN studio, fully equipped. low overhead 
growing business Rare opportunity and wonderful ciimate 
Priced right; might consider selling interest. Lewis Baby Studio, SITUATION WANTED 
42 S. Tryon St., Charlotte, N. C 19-1 ; 5 . : 
ESTABLISHED NEIGHBORHOOD studio in St. Lou aaiscucncd The insertion of an advertisement under ‘'Situation Wanted 
a 3 ps . carries with it the obligation on the part of the employee 
business. Reason for ‘selling, illness. Imbs Studio, 9606 S to answer every letter he receives in response to his adver 
Broadway, St. Lovis, Mo 10-1¢ tisement for a position, if only with a postcard. The pub 
HOUSTON TEXAS—First class ground floor studio well lishers will appreciate being advised when employees fail 
equipped, air conditioned. Same location 15 years. Can secure to accord this courtesy to employers. 
good lease. Owner retiring. M. W. Teplow, 4022 S. Ervay 
Dallas, Texas. Telephone Riverside 5522 10-1c 
PHOTO-FINISHING STUDIO near Son Francisco, Calif. Heart 
of fastest growing area in country Wholesale and retail on 
photo supplies and finishing. Gross over $90,000.00. Will sel 
for $25,000.00, plus stock. Studio building and five room PHOTOGRAPHER WITH long experience 
house for sale if desired also. Write P-74 care this journal studios desires steady position. Write C-47 car 
10-1< 
PORTRAIT—COMMERCIAL studio. Good business, well equipped 
very reasonable. For information write Box 375, Rosenberg 
Texas 10-1<¢ 








EXPERIENCED RETOUCHER and etcher wants 
south or southwest only No darkroom 
LaPorte, ind 


SITUATION WANTED—October or later. Darkroom, retouche 
operator, 18 years best studios All permanent offers con 


: = sidered. Write C-48 care this journal 0-1 
RENT, LEASE or will sell completely equipped plant to turn 
f jal studi car 
out an unlimited amount_of work. Opportunity that comes once PHOTOGRAPHER, WITH background of quality studio camera 
na lifetime. Must act at once. Write B-32 care this journal work, management, and printing, desires to be affiliated with 
10.1 


a studio of the higher type. Write C-50 care this journal. 10-1 


MAN WITH easily verified record of success in photographic 
business wants to associate with progressive studio producing 
high quality work and growing. Thoroughly experienced in 
originating and executing profitable promotional and ale 
DYE TRANSFER COLOR MURALS ideas. Formerly represented one of top photograph ilu 

firms in U. S. Has proven reputation as photographer in 
phase of business. Glad to forward details. Write lL 
this journal 


PANORAMA COLOR PRINTS PHOTOGRAPHER, EXPERIENCED with studios doing high pric 


° dern quality work desires permanent position as exper 

Box 652 North Hollywood, Calif pe rd ' F F 
y 4 2 ienced, excellent finisher. No coupons. Expects good salary 
Write P-75 care this journal 10-1 


MIDG oO | A DRYER WITH A DRYING PRINCIPLE LONG RECON- 
1. e IZED AS FAR SUPERIOR TO ANY OTHER, BECAUSE 


@ it dries Glossy as well as ry 
Matte prints on ferrotype 
tins* without scorching. 





Announcing 


30x40’ and up; from your transparency 





Two dryers in one 
Inexpensive to operate. 
No furled edges — No 
Dries prints up to 11x14 : blisters. 


size and dries them flat. Same drying time on 


Dries a full load of 50 : II damp muggy days. 
8x10 or 400 3x5 in one == Takes only 14x24" of 
hour, with no steady at- ‘ | space. 
tendant necessary. | *Does not include tin 
The cabinet is made of 20 . See Your Deoler or Write 
gauge steel and painted a ONLY 
light brown crackle finish 


© Simpl Plus X Tax $79.50 
imple to operate. 
MIDG-O CO. 8863 Avis Detroit 9, Mich. 
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QUALITY AT A REASONABLE PRICE 


58 Day Street 
Wedding Albums 





RECOGNIZED LEADERS FOR 76 YEARS 


Portrait Copies and Reproductions, Enlargements, and Murals beautifully finished 
in Color — Sepia — Black and White — by thoroughly experienced artists. 


Artistic Photo Mounts designed to your specifications — for you exclusively. 


Frames and Mouldings of every description. The best selection in the country to choose from. 


Sprague-Hathaway, Inc. 


Established 1874 
Framing Suppliee 


WRITE FOR CATALOGUE 


West Somerville, Mass. 


Mouldings Portraits 





BRUNEALD ... 


the finest tripod buy 
STURDY 
tubular construction 
cross-braced to 
inate vibration. 
QUICK 
ADJUSTMENT 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION 
Lowers camera smooth- 
ly, safely. 
LIGHT 
weighs less than 9 Ibs. 
DURABLE ... 
will last a life time. 
ASK YOUR DEALER OR 


WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS Co. 


4716 N. 18th St. Philadelphia 41, 


elim- 


Pa. 





SAVE FILM ..... 
REDUCE COSTS! 


MAKE 4 EXPOSURES 
ON 5x7 FILM 


With KEITH 4 way back. Made 
to fit 
adapted 
back. 


any 5x7 camera or 


to fit any 8x10 


SUPPLY LIMITED! 


Order 
F.O.B. 


size and make of camera 


Now! $50.00 


State 


Price 


Los Angeles. 


GARDEN & WILLIAMS 


3266 WEST PICO BLVD. 
LOS ANGELES 19, CALIF 











I) My own Press aca Yup—that’s exactly what my Poblocki display case has 


noURS 
2 TO 6PM 


* become—working day and night to show my best 


work to the public—selling more sittings 


The investment mall for a | 
such a 


fetime case with 


exclusive features weotherstrit hadow 


less illumination (optional), tamperproof 


heavy extruded aluminum frame 


Write now f 


further information 


 Petockt AND SOAS 


2159 So. Kinnickinnic Ave. 


MILWAUKEE 7, WIS. 
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NOW! YOU CAN OFFER A COMPLETE ALBUM 
OF 3 DIMENSIONAL, FULL COLOR WEDDING CANDIDS! 


THE HOLSON fsewopsaoje] WEDDING ALBUM 


MODEL 3D-100 


Here, at last, is a complete Stereo wedding package—a luxuri- 
ous Holson wedding album designed to hold any number of 
Stereo slides plus the exclusive Holson “wedding white” self 
illuminated Stereo viewer. (Viewer included.) 


This is the only album of its kind. It’s a must for selling Stereo 
wedding candids. 


Order the Holson Stereo Album, model 3D-100, from your 
dealer or stockhouse. 


Write for complete information about the correct way to sell 
a, Stereo for weddings, the costs involved, and the complete 
Holson catalogue showing other fine albums. 
Holson 


; Holson Binders, Inc. 
Binders 762 Wythe Avenue, Brooklyn 11, N. Y. 
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Faster 


Faster Fixing 


nat? 
ruaroses OFF 


| Faster Hardening 
Kodak \ 
RAPID LIQUID | 

FIXER 


WiTh HARDENER 
+ peepant 





READ 


oom 


HARDENER 


VLUTION B 


KODAK RAPID 
LIQUID FIXER 


(with hardener) 


Mon copa COMPAMT 


Time spent in darkroom work is more profitably spent in developing and printing 
rather than in chemical mixing. That's why the new Kodak Rapid Liquid Fixer is big 
news to every darkroom worker. It saves time in mixing... time in fixing, time in 
hardening, too. 

Ready in concentrated liquid form, it needs only dilution with water. There are no 
dry chemicals to dissolve, no tedious, time-consuming stirring. And... you can fix 
and harden films and plates completely in 3 to 5 minutes. Price of the 1-gallon size 
is only $1.25. 

It lasts, and it’s dependable; for all Kodak Chemical Preparations—developers, 
fixing and stop baths, and the other processing aids—are uniformly balanced, ac- 
curately compounded, thoroughly tested. All save time and trouble, all do their jobs 
well. See your Kodak dealer. 


KODAK RAPID LIQUID FIXER (with hardener) available in bottles to make 
one or five gallons of solution, or 6'/2-gallon carboys to make 24 gallons 
of solution for films, or double this amount of solution for papers. 


cine KODAK COMPANY |. Odal 
ochester 4, N. Y. 


TRADE-MARK 








KODAK MASTER 
VIEW CAMERA— 





4x5 


This is the camera that was designed to meet every specification 
of the professional photographer. ..and now available 


at the new low price of $145.00. 


THESE FEATURES TO HELP YOU 


@ Horizontal and vertical swings and transverse 
slides, pivoted in the middle of camera front and 
at film plane in back... meaning, of Course, no 
change in size at the center of the image when 
adjustments are made. 


@ Revolving back that can be used throughout 
its 360° turn...eliminating tlting of camera 
or tripod. 

@ A rising and falling front with a rise of 3 
inches, a fall of one inch. 

@ Bellows extends from 3!,." to 15”. Camera 
slides on polished monorail track of stainless 


steel for quick, easy adjustments. Clutch engage- 
ment by flick of finger permits fine focusing. 

@ Improved method of releasing ground-glass 
frame permits easy insertion or removal of film 
holder without jarring camera. 

®@ Satin-finished aluminum frame with gray bel- 
lows, and large, easy-to-hold knobs. 

@ Price includes Carrying Case and one 4 x 5 
Graphic Film Holder but no lens. 


See the versatile, preciston-built Kodak Master 
View Camera at your Kodak dealer's. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 





